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ABSTRACT 

Today Indian Tourism have experienced significant growth. It has vast and unbounded potentials to 
enhance National income, foreign currency and employment in the country. The objective of this 
research article is to study the various strength and weaknesses of Uttarakhand and its 
contribution in Tourism industry. To understand the concept, both primary and secondary data is 
used. The number of samples collected for this study is 50 tourists from Uttarakhand region and the 
type of sampling used is convenient sampling. Simple percentage analysis, chi-square test have 
been employed for the purpose of analyzing the data. The theoretical framework is based on the 
concept and past data on Uttarakhand, tourism and consumer choice in tourism. The literature 
review helps to determine Tourist preference and Uttarakhand image and its components. The 
majority of the interviewers had the interest, knowledge and a positive attitude and considered 
Uttarakhand as a beautiful, peaceful and religious place. The findings of this study help us to 
identify the consumer expectation and requirement that would help to make strategies in the 
Tourism industry related to promotional and segmentation decisions and also how it helps in 
revenue creation and what necessary improvements are required to make it a popular holiday 
destination. 
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Introduction 

In the recent world, Tourism  and the tourism industry have experienced immense growth, 
increased diversity, and become one of the fastest growing economic sectors in the world. The 
hectic schedule and emotional weakness among  people would shift their attention towards 
different holiday destination which has caused an impact on number of industries other than just 
tourism. Now a day’s tourism is budding service industry in India because 20% of revenue 
generated from movement of domestic tourist who visit spiritual places. More than 70% of 
domestic tourist choose spiritual places as a holiday destination every year (Cox & Kings 2008-09).  
Tourist flying in to any nation from another country brings a whole new set of business and foreign 
exchange.  Tourism is considered as one of the largest economic activities in the world, and perhaps 
the largest in the services sector. It is also one of the fastest growing sectors of the world economy. 
Tourism is vital for many countries, due to the income generated by the consumption of goods and 
services by tourists, the taxes levied on businesses in the tourism industry, and the opportunity for 
employment in the service industries associated with tourism. Tourism has its own direct and 
indirect effect on society which is regarded as an effective instrument of country’s economic 
development. The present article highlight about the impact of pilgrim tourism with all its multi-
dimensional approach as a place of Hindu pilgrimage, which attracts the people from distant places, 
and disseminate through the generation its cultural tenets which in valuable, being one of the 
repository of the great Indian cultural heritage. Tourism and consumer behaviour are both broad 
areas which have been developed as domains of knowledge since the beginning of the 1960s. One of 
the benefits of identifying any underlying pattern of consumer behaviour for tourism has to be the 
improvement which can be gained in marketing within the tourism industry. The present study is 
about holiday destination with special focus on Uttarakhand. Uttarakhand was carved out of the 
State of Uttar Pradesh on 9th November 2000 and was the 27th State of India. It is strategically 
located at the foothills of the Himalayan range. Forming the northern part of the country, it shares 
its boundary with China, Tibet in the north, Himachal Pradesh in the west and northwest, Gangetic 
plains of Uttar Pradesh in the south and Nepal in the east.  The State of Uttarakhand is a rich 
repository of natural resources with plenty of water resources, glaciers, and dense forests. It is 
endowed with around 175 rare species of aromatic and medicinal plants, Rich in natural resources, 
the State has almost all major climatic zones, making it suitable for a different tourist to choose it as 
a holiday destination. Uttarakhand holds immense importance as a religious place and experiences 
vast inflow of domestic as well as international tourists. Badrinath, Kedarnath, Gangotri, Yamunotri 
and Haridwar attract regular religious tourists which significantly add to the State economy. The 
State is divided into two regions i.e. Garhwal and Kumaon and comprises 13 Districts out of which 
four Districts are in the plains and the other nine are in the hills. Tourism sector is the major 
contributor to the economy of Uttarakhand, with Raj-era hill stations at Mussorie, Almora, Ranikhet 
and Nainital being some of the most frequented destinations. The State also hosts important Hindu 
holy shrines in Haridwar, Rishikesh, Badrinath, and Kedarnath. As per the published figure by 
Ministry of Tourism for the year 2010, the State has improved its rank from 8th to 7th in case of 
domestic tourists, whereas it stands 16th in terms of foreign tourist inflows. With the development 
of physical infrastructure, the services sector of the State is expected to grow in the coming years. 
There is a high dependence of people on public administrative services. Uttarakhand has immense 
tourism potential with its unique natural offerings, picturesque locations, snowcapped mountains, 
lush green valleys and cool climate with hospitable people. However, its potential has not been 
tapped sufficiently. There is a huge infrastructural gap and lack of well-coordinated efforts between 
public and private players in marketing Uttarakhand as a favorite holiday destination. 
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Strength of Uttarakhand 

Uttarakhand is Surrounded with Himalayan Ranges and having exceptionally rich geographical 
features (e.g. glaciers, mountain peaks, waterfalls, rapids). It has good range of viewpoints of 
mighty Himalayas comparing favorably with other Himalayan destinations (e.g. Binsar, Gwaldam, 
Chaukori)with a net work of magnificent rivers  like Ganges, Yamuna and its tributaries surrounded 
with Beautiful lakes and streams. Uttarakhand also have Winter Sports facilities at Auli, Fishing and 
water sports facilities (Lohaghat, Kodyala ), Existing range of trekking paths and circuits with wide 
range of wildlife, including species of world-wide significance as tiger, leopard, bear etc). It has 
Selection of wildlife sanctuaries of world significance (e.g. Corbett, Rajaji and Binsar National 
Parks) with variety of landscapes (e.g. trans-Himalayan range, greater and lesser Himalayas and 
Bhabar belt). Luckily Uttarakhand is also having committed private sector associations, particularly 
in the hotel sector which are located close to Sites of significant cultural, historic and archaeological 
value. There are many tourist spot of religious and spiritual significance, aligned with geographical 
features (Char Dham Circuit, source of the Ganges, numerous ashrams and temples) and Well 
established spiritual products (Ashrams, yoga centres, meditation retreats) for both domestic and 
the international market. All these qualities attracts the tourist and make it a popular holiday 
destination 

Objectives of the Study 

1. To find out the satisfaction level of tourists in Uttarakhand 

2. To find out the motivational factors while choosing Uttarakhand as holiday spot 

3. To find out the problems faced by the tourists in Uttarakhand . 

4. To offer findings and suggestions. 

Methodology 

Area of the Study 

In this study an effort had been taken to examine the Components of tourism in Uttarakhand 
Region. This study covers the important tourist places in Uttarakhand Region. 

Sources of the Data 

This empirical and exploratory study is based on both primary data and secondary data. Primary 
data has been used as the main source of the study and it was collected from 50 visitors in different 
tourist spots in Uttarakhand. The primary data was collected through a pre-structured interview 
schedule carefully designed after a pilot study and several discussions with scholars and officials of 
tourism department. The secondary data has been collected from books, journals, published and 
unpublished materials and also from websites. 

Sampling Technique 

The survey was conducted on the basis of convenience sampling method. For developing a sample 
design, totally 50 respondents were selected for this study. 
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Analysis and Interpretations 

The general profile of the respondents indicates that out of 50 respondents taken for the study, 26 
per cent belonged to the age group of 51-60 years, 70 per cent of the respondents are male and 70 
per cent of the respondents are married, regarding the educational qualification 40 per cent are 
graduates, as regards the occupation of the respondents both business man and government 
employee tops the list with 20 per cent each, 42 per cent of the respondents have monthly income 
of Rs.10,001- Rs.20,000 and 76 per cent of the respondents are Hindu. 

Satisfaction level of tourists 

The Satisfaction level of Tourists is the extremely important factor that determines the post-visit 
behavior and attitude towards the holiday Spot as well as the tour destination. Tourist satisfaction 
level is mainly based on the various facilities and support systems available in the holiday spot and 
the comfort and convenience they experience there. To verify this view, Researcher determine the 
factors that help us to level of satisfaction. The factors are Natural Beauty, hotel facility, meal, 
Proper Infrastructure, shopping facilities,  ATM facility, communication facilities, vehicle parking 
facilities, peaceful atmosphere, cleanliness and drinking water facilities, behavior of authorities and 
behavior of local people. A weighted mean score analysis on Likert’s scale was applied to identify 
the most important factor among the above analysis reveals that natural beauty in the holiday 
destination  is found to be the most important factor causing satisfaction to the visitors which is 
followed by the peaceful atmosphere. 

Problems faced by Tourists 

The researchers have identified few problems faced by tourist in Uttarakhand. These are lack of 
cleanliness in ghats and river, Beggars’ nuisance, poor services of hotels, Fraud mediators, heavy 
parking charges, inadequate information and lack of good local guidance, lack of cleaniness, lack of 
infrastructure, poor banking facility etc. 

Conclusion 

The previously mentioned discussion on Holiday destination and tourism indicates that 
geographical location of Uttarakhand makes it more significant. It rests beside the sacred river 
Ganga, Yamuna, Bhagirathi, Alaknanda and Mandakini poised between the Himalayan realm of the 
Gods and the mundane world of illusion. The State of Uttarakhand is a rich repository of natural 
resources with plenty of water resources, glaciers and dense forests. Uttarakhand - the land of gods, 
the home of Himalayas and truly a paradise on earth, allures everyone from everywhere. The fresh 
air, the pure water, the chilling snow, the adverting mountains, the scenic beauty, the small villages, 
the simpler people and a tougher lifestyle is what that distinguishes Uttarakhand from rest of the 
world.  Uttarakhand is a 'paradise' for nature lovers and adventure sports like river rafting, 
trekking, paragliding, Corbett jungle Jeep safari, enthusiasts. Mussoorie, the 'Queen of Hills'; 
Nainital, the 'Lake District'; Almora, the 'Switzerland of India'; Ranikhet, Pithoragarh, Pauri and 
Munsiyari are just few highlights for the nature lovers. For adventure and excitement, one may 
choose Mountaineering (Bhagirathi, Chowkhamba, Nanda Devi Kamet, Pindari, Sahastrataal, Milam, 
Kafni, Khatling, Gaumukh), Trekking, Skiing (Auli, Dayara Bugyal, Munsiyari, Mundali), Skating, 
Water Sports like rafting, boating and angling and Aero Sports like Hand Gliding, Paragliding 
(Pithoragarh, Jolly Grant, Pauri). Religion is big business in Uttarakhand, not just because it''s one of 
the important attractions for domestic tourists, but also because it''s a vital part of daily life for the 
people of these hills. Large segment of the people in Uttarakhand, especially in the upper reaches, 
are heterodox Buddhists and Hindus. This is the area which has been known as `Dev Bhoomi''- the 
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land of the gods. Many of Hinduism''s most important shrines lie within Uttarakhand, tucked away 
in the mountains and along the rivers of the state. Amongst these, the most sacred are the `Char 
Dham''- the four shrines of Gangotri, Yamunotri, Badrinath and Kedarnath, a pilgrimage of which is 
supposed to ensure instant salvation 

Suggestions 

a) The Uttarakhand Tourism have not gained enough publicity and therefore the visitors to the 
spots from and other states are less in number. The number of visitors are high in special 
occasion only Kumbh festival and Kanwar Yatra therefore, it is suggested that intensive 
publicity is to be given by the tourism department about the importance of tourism spots 
and occasions in Uttarakhand.  

b) It is suggested that the government authorities should take necessary steps to enhance the 
quality of the hospitality services provided in the Uttarakhand 

c) Many natural areas reflect man-made influences and lack of proper accessibility so the 
government should focus on proper infrastucture 

d) Almost all urban environments are very poor quality in terms of overall appearance, 
pollution/waste management, health/safety, urban design/congestion and do little justice 
to natural environment. The government must put some effort to make it clean and 
improves the quality. 

e) Tourism must get awareness of potential tourist spot by the help of proper advertisement. 
f) There must be Strict conservation laws that protect and promote ecotourism and other 

developments, notably also the establishment of facilities that would help to protect the 
environment such as refuse collection and disposal 

g) More effort to be put on conservation management in many popular tourist spots such as 
Gangotri; 

h) There should be availability of efficient public transportation, traffic management in towns 
and villages. 

i) There must be awareness camp of Uttarakhand as a tourism destination in the international 
market, or indeed as a major Himalayan destination 
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http://www.census2011.co.in/census/state/districtlist/uttarakhand.html 

http://www.phdcci.in/admin/userfiles/file/Research-Bureau/Uttarakhand.pdf 

http://www.uttarakhandtourism.net/history.htm 
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