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Abstract- India remains a safe and preferred medical tourism destination. Personalized Services 

In India, according to the famous words “Atithi Devo Bhava” refers tourists are treated as God. 

Foreign patients are understood as guest for the country and they are given a place equal to that 

of god in Indian culture. India is in an advantageous position to tap the global opportunities in the 

medical tourism sector. The government’s role is crucial to the development of medical tourism. 

This paper has recommended some of the medical tourism strategies for further promoting 

medical tourism in India. These include building and promoting the image of India as high quality 

medical tourism destination, creating and promoting new combination of medical tourism 

products, keeping up the high standard of quality treatments at a reasonable price, providing 

informative online and offline materials and make them available to the potential customers. Also 

attaining the accreditation/standard to reassure the quality of treatments as well as emphasizing 

on the needs and demands of the existing target markets must be incorporated. 
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1. INTRODUCTION: 

India has a very old civilization of more than 5000 years and is known for her cultural and 

religious diversities with diverse geographical landmarks. The traditional arts and crafts add to 

her appeal to attract tourists. In India, according to the famous words “Atithi Devo Bhava” refers 

tourists are treated as God. In India, in addition to existence of modern medicine, indigenous or 

traditional medical practitioners continue to practice throughout the country. Popular indigenous 

healthcare traditions include Ayurveda, Siddha, Unani, Naturopathy, and Yoga.  

Tourism combined with visit for medical treatment is called as medical tourism. Medical tourism 

is used often synonymously with health tourism, but however health tourism can be 

differentiated from medical tourism, where health and wellness tourism indicates travel for 

taking rejuvenation and alternative therapies and spas. Medical tourism encompasses primarily 

on bio-medical procedures combined with travel and tourism. Health care and tourism industries 

are among the largest industries in the world. The countries where medical tourism is being 

actively promoted include Greece, South Africa, Jordan, India, Malaysia, Philippines and 

Singapore. India was a later entrant into the medical tourism but has catched up well. Medical 

tourism is becoming popular among world countries mainly for the reasons like Lack of expertise, 

Cost effectiveness, availability, long waiting time and care  support-family etc.  

 



International Journal of Research in Economics and Social Sciences (IJRESS) 

Vol. 7 Issue 9, September- 2017 

ISSN(o): 2249-7382 | Impact Factor: 6.939  
 

 

 

  
International Journal of Research in Economics & Social Sciences 
      Email:- editorijrim@gmail.com, http://www.euroasiapub.org 

  (An open access scholarly, peer-reviewed, interdisciplinary, monthly, and fully refereed journal.) 

279 

Medical treatment is costly in most developed countries and also they have to wait for long time 

to get treatment under various schemes like NHs in UK. Also, patients cannot afford to get various 

support services during treatment in their home country and hence they look for better options 

for cost effective treatment in countries like Thailand, India etc. The key selling points of Indian 

medical tourism industry are the combination of high quality facilities, competent English-

speaking medical professionals, cost effectiveness and the attractions of tourism. The cost 

difference is huge-open heart surgery costs up to $ 70,000 in UK and $ 1,50,000 in US, but in India 

in best hospitals it could cost between $ 3000 to $10,000. Knee surgery costs around Rs 3.6 lakhs 

in India ($ 6000) in Britain it costs $17,000. Dental, eye and cosmetic surgeries cost three to four 

times more than in India. Medical tourist usually gets a package that includes flights, treatment, 

hotels and usually post-operative vacation and rejuvenation therapies India has the best hospitals 

in the world. 

 

2. RESEARCH METHODOLOGY 

2.1 Purpose of study  

The study was intended to study the human rights and their violation in relation to the tourism 

sector. 

 

2.2 Objectives of study  

 To synthesize the status of medical tourism in India. 

 To access the potential and growth of medical tourism in India. 

 

 To examine the factors which are responsible for medical tourism in India. 

 To find out the impact of Medical Tourism upon the socio-economic conditions of the 

Tourism.  

 To identify various challenges of medical tourism.  

 To identify the essential elements for development of medical tourism.  

 

2.3 Method of data collection  

The required information was collected from secondary data sources namely journal magazines 

business articles websites government records etc.  

2.4 Research design  

 

For the intension to complete the research study the design selected for the study was 

exploratory in nature as it was based on the secondary source of the data. 

 

2.5 Scope of study  

An attempt was made by the researcher to restrict the scope of study to few cases, thus the scope 

was predefined to India.  

 

2.6 Limitations of research  

1. The research was based on only secondary data which was assumed to be authentic  

2. Time and cost were the major limitation of the study 
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3. The secondary information collected was restricted to India. 

3. ANALYSES OF FINDINGS 

The opening up of the health sector trade under the General agreement of Trade in services 

(GATS) and increased corporatization of medicine with Asian countries are reasons for the 

growth of medical and health tourism in Asian countries. After Singapore and Thailand, India may 

be the next multimillion dollar Asian medical industry. Apollo hospitals group, Wockhardt, 

Escorts, Fortis, Hinduja and Breach Candy are some of the names in healthcare that have come 

forward to tie up with tourism industry players like Hyatt, Kuoni, Indian Airlines and Bangladeshi 

carrier GMC offer discount-laced customized packages to international medical tourist to India. 

A substantial number of foreigners are coming to India to avail themselves of quality medical 

treatment at a cost much lower than that of other countries of the world, particularly in the field 

of cardiology, cardiac surgery, joint replacement, ophthalmology, pathology and Indian systems 

of medicine etc. Indian health care industry began to recently emerge as a prime destination for 

medical tourists by upgrading its technology, gaining greater familiarity with western medical 

practices and improving its image in terms of quality and cost. 

Medical travel operators can be broadly classified into two groups. First, there are medical service 

providers such as hospitals and clinics. Hospitals that actively attract international patients are 

not involved only in the medical procedure itself, but are, in many cases, also responsible for all 

patient logistics from arrival to departure. Often the hospitals’ involvement starts before arrival 

with the processing of the visa requirements and ends only after departure with patient follow 

up. The second group consists of medical travel facilitators who function like agents and 

associated service providers. These are often smaller companies with just a few people on their 

payroll and most of them have spread their risk by dealing with hospitals and clinics in a number 

of different countries. Those medical travel agents which are dealing exclusively with hospitals of 

only one country or region are exposed to the same risks as the hospitals with which they work.  
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Table 1 ׃ Comparative rates of important treatments in various countries 

 

 

 

3.1   Medical Tourism Products  

Some of the products that are “sold” under the banner of medical tourism are:  

Wellness  

 Spas 

 Lifestyle / Healthy Vacations  

 Nature Tourism  

 Ecotourism  

 Community Tourism 

 Resorts   

 Herbal Treatments   

 Contemporary Healing  

Treatment 

 Elective Surgery 

 Cosmetic Surgery 

 Joint Replacement 

 Cardiothoracic Services 



International Journal of Research in Economics and Social Sciences (IJRESS) 

Vol. 7 Issue 9, September- 2017 

ISSN(o): 2249-7382 | Impact Factor: 6.939  
 

 

 

  
International Journal of Research in Economics & Social Sciences 
      Email:- editorijrim@gmail.com, http://www.euroasiapub.org 

  (An open access scholarly, peer-reviewed, interdisciplinary, monthly, and fully refereed journal.) 

282 

 Eye Surgery 

 Diagnostic Service 

 Reproductive Treatment 

 Cancer Treatment 

 Delivery  

Rehabilitation  

 Dialysis  

 Addiction Programs  

 Elderly Care Programs  

 Counseling Services  

 

 

 

Figure 1 ׃ Distribution of other medical tourism product 

3.2 Reasons for growth of medical tourism in India 

Medical tourism in India is expected to grow at the rate of 30 % in 2015 and India`s decision to 

offer medical-M-visaon-arrival to citizens of 180 countries will be a big boom for the medical 

tourism Industry in India. Health tourism is gaining momentum in India and by 2015 it will 

become $ 5 Billion business 

Expert Hospital Staff 

India has a number of hospitals, large pool of doctors (approx 7, 00,000), nurses & supporting 

staff with required specialization and expertise and the language advantage (English speaking 

skills) servicing patients. Many of these doctors after having specialized and practiced in the 

Western countries have returned home to set up impressive state of the art facilities with the 

latest in equipment, technology and service levels in all major metros In India. 

Technology  

The most popular treatments sought in India by medical tourists are alternative medicine, bone-

marrow transplant, cardiac bypass surgery, eye surgery and orthopedic surgery. India is known 

in particular for heart surgery, hip resurfacing and other areas of advanced medicine. All medical 

examination and treatment are conducted using the latest technologically advanced and cutting-
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edge diagnostic equipment. Stringent quality assurance exercises consistently ensure reliable and 

high-quality test results in a timely manner.  

Quality 

Already 21 Indian hospitals have been accredited by the Joint Commission International (JCI) 

which is the International arm of the Joint Commission Accreditation for Hospital Organizations 

(JCAHO). Accreditation and compliance with quality expectations are important since they 

provide tourists with confidence that the services are meeting international standards. Almost all 

Indian Hospitals servicing Medical Tourists are accredited either by Joint Commission 

International (JCI) which is the world central body for accreditation for hospitals headquartered 

in USA and its accreditation is considered a gold standard for health care. National Board for 

Accreditation of Hospitals and Health Care is governing body for JCI and follow International 

safety standards. 

Medical Packages  

The following are the broad category of medical packages provided by Indian hospitals, Dental 

Care, Eye Care Heart Surgery, Cosmetic Surgery, Orthopedic Surgery, Health Checkup, Pediatrics, 

ENT Care, Gastroenterology, Nephrology, Neuro Surgery, Oncology Ophthalmology, Psychiatry 

and Genitourinary Care. Let us study the cost of major medical treatments in USA and other Asian 

countries where medical tourism is flourishing. 

No waiting Period 

Patients in USA, Britain, Canada and some other developed countries have to wait for the major 

surgery and sometime this waiting period is more than few months. In this respect India have 

almost zero waiting time for surgeries. This has resulted in attracting number of foreign patients 

from Britain, USA, Canada to India for their medical treatment. 

Language 

Even though India has many different languages, English is widely spoken. All hospitals have 

excellent large pool of good English speaking doctors, nurses and other hospital staff and even 

guides. This makes it easier for foreigners to communicate well to Indian doctors if English is not 

their native language; they are also arranging translators in most major international languages 

to be with patients during their Indian tour. 

Information availability through internet 

Internet has made available all information related to hospitals available and treatment offered 

all over the world and people can select their destination based on the information and facilities 

offered. 

 3.3 Role of Government 

The role of Indian Government for success in medical tourism is two-fold: 

Acting as a Regulator to institute a uniform grading and accreditation system for hospitals to 

build consumers’ trust. 
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Acting as a Facilitator for encouraging private investment in medical infrastructure and 

policy-making for improving medical tourism. 

For facilitating investment, the policy recommendations include: 

1. Recognize healthcare as an infrastructure sector, and extend the benefits under sec 80-IA of 

the IT Act. Benefits include tax holidays for five years and concessional taxation for subsequent 

five years. 

2. The government should actively promote FDI in healthcare sector. 

3. Conducive fiscal policies - providing low interest rate loans, reducing import/excise duty for 

medical equipment 

4. Facilitating clearances and certification like medical registration number, anti-pollution 

certificate etc. 

The above measures will kick-start hospital financing, which is struggling now due to capital 

intensive and low efficiency nature of healthcare business. 

3.4 Role of Private Sector 

The action items for private sector are: 

a. Increased participation in building infrastructure: To achieve its full potential, it is 

estimated that India needs an investment of Rs.100000 to 140000 Crores by 2012. Since the 

government can afford only a third of the amount, the private sector should play an active role to 

fill the gap. 

b. Integrate Horizontally: Private hospitals should also plan to integrate horizontally for 

providing end-to-end healthcare solutions to consumers. For example, Apollo multi specialty 

hospitals is already planning to set up spas and alternative medicines to attract more foreign 

tourists. 

c. Joint Ventures / Alliances: To counter increasing competition, Indian hospitals should tie-up 

with foreign institutions for assured supply of medical tourists. Specifically, tie-ups with capacity 

constrained hospitals and insurance providers will provide significant competitive advantage. 

3.5 Formation of National Association of Health Tourism (NHAT) 

The promotion of medical tourism has so far been very fragmented with initiatives by few states 

and private hospitals. The earlier discussions clearly underline the need for presence of an apex 

body that can coordinate the promotion of medical tourism abroad. In the Indian context too, this 

has been successfully demonstrated in the software industry by NASSCOM. It is therefore 

essential to form an apex body for health tourism – NAHT. The NAHT should be formed as an 

association of the private hospitals operating in the industry. 

The main agenda for NAHT will be: 

1. Building the India Brand Abroad: 

2. Promoting Inter-Sectoral Coordination 

3. Information Dissemination using Technology 
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4. Standardization of Services 

 

3.6 Value Innovation Through MEDICITIES 

Another successful example of the software industry is the establishment of Export Oriented 

Software Technology Parks. This model can be successfully replicated in the medical tourism 

industry by means of MEDICITIES. Each MEDICITY could be a self-sustained healthcare hub with 

super specialty hospitals of international standards, ancillary facilities, research institutions, 

health resort, rehabilitation centers and residential apartments. This model can be floated 

through a public-private partnership. The government will provide land and ancillary services 

and the private players will provide infrastructure and services. From the consumer’s point of 

view, the MEDICITIES will offer superior value at affordable prices. From industry’s point of view, 

this will offer significant competitive advantage for India. 

 

4. RECOMMENDATIONS 

The government should take steps in the role of a regulator and also as a facilitator of private 

investment in healthcare. Mechanisms need to be evolved to enable quicker visa grants to foreign 

tourists for medical purposes where patients can contact the Immigration Department at any 

point of entry for quick clearance. Tax incentives to the service providers, import duty reduction 

on medical equipment, committees to promote and foster medical tourism are some of the 

initiatives that can be undertaken. There is also a need to develop supporting infrastructure such 

as transport services to facilitate tourism in India. The tourism, health, information and 

communication departments need to work in tandem for efficient patient care. 

For facilitating tourism, the government should: 

1. Reduce hassles in visa process and institute visa-on-arrival for patients 

2. Follow an Open-Sky policy to increase inflow of flights into India 

3. Create Medical Attaches to Indian embassies that promote health services to prospective Indian 

visitors 

 

5. CONCLUSION: 

The medical tourism industry offers high potential for India primarily because of its inherent 

advantages in terms of cost and quality. However, the competition is getting heated up and the 

success in future will largely be determined by development and implementation of a joint 

strategy by various players in the industry. The government should step in the role of a regulator 

and a facilitator of private investment in healthcare. An apex body for the industry needs to be 

formed to promote the India brand abroad and aid inter-sectoral coordination. Joint ventures 

with overseas partners and establishment of MEDICITIES will help in India building a significant 

advantage and leadership position in the industry. 
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