IJRESS
Volume 6, Issue 4 (April, 2016)
(ISSN 2249-7382)
International Journal of Research in Economics and Social Sciences (IMPACT FACTOR – 6.225)

Microfinance and Women Empowerment A Study of Women Beneficiaries from SelfHelp Groups Hand-in-Hand, Kancheepuram and Madura Microfinance, Trichy
Prof Suryakumari Duggirala1,
Ph.D Scholar,
RTM Nagpur University, India

Dr V S Deshpande2
Professor & Head,
Department of Management Studies,
RTM Nagpur University, India

Abstract
Sustainable development and economic growth is possible only when economies include women
empowerment in the growth story. One of the successful schemes of the government of India has
been the “self-help” program, which helped create economically sustainable self-help groups.
Microfinance is a movement whose purpose is a 'world in which as many poor and near-poor
households have access to a range of high quality financial services, such as credit besides savings,
insurance and fund transfers. Microfinance Institutes generally used the format of self-help groups
to distribute their funds. This Study interacted with two microfinance institutes that focused
primarily on lending to women, Hand-in-Hand and Madura Microfinance. The Study compared the
pre-loan and post-loan scenarios. The parameters were the demographical, occupational, Income
and expenditure factors. These parameters were studied to reflect upon the change in a woman
beneficiary’s financial status, lifestyle, decision-making powers in the family and society to indicate
empowerment.
Keywords: Women Empowerment, Microfinance, Self-Help Groups, Poverty Alleviation
Educate your women first and leave them to themselves; then they will tell you what reforms are
necessary for them. In matters concerning them, who are you? –Swami Vivekananda
Sustainable development and economic growth is possible only when economies include women
empowerment in the growth story. It is also one of the Millennium Development Goals. Achieving
empowerment of women will lead to better economic policies, a holistic approach and long-term
commitment and gender-specific perspectives integrated into policy-making.
UNDP’s Associate Administrator Rebeca Grynspan said, “ Women’s empowerment is catalytic and
central” to achieving social and environmental goals. Women are central actors making the case for
the sustainable development triple-win-strategy”: meaning economic growth, social development,
and environmental sustainability. According to a 2014 Goldman Sachs study, “This amounts to a
financing opportunity of approximately $285 billion. If the credit gap is closed by 2020 in just 15
countries, including the BRIC countries, per capita incomes could on average be 12% higher by
2030.”
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1. Backdrop to Women Empowerment
It is in the best interests of the country to empower women and eliminate inequalities between men
and women. This they can be by:
a. Establishing and providing avenues for women to participate and equitably represent in the
political process and in public life so that they are able to voice out their concerns and needs
themselves.
b. Promote education; skill development and employment that will help eradicate poverty,
illiteracy and poor health among them.
c. Eliminate discriminatory practices and help them attain their Rights, especially those
related to reproductive and sexual health.
d. Enabling women to earning income and achieving economic self-reliance; ensure equal
access to work and social security.
e. Eliminate violence against women.
f. Eliminate discriminatory practices at work based on pregnancy status and proof of
contraceptive use
g. Bring in law and other amendments into workplace norms, practices of combining the roles
of childbearing, breast-feeding and child rearing along with working.
The Indian government has had the agenda of empowering women politically, educationally,
economically and legally since several years and has been working towards achieving this goal. The
Ministry of Women and Child Development, through microcredit and support systems was working
in various ways. One of their successful schemes was the “self-help” program, which helped create
economically sustainable self-help groups. More than 2.2 million such groups covering 33 million
households were created.

2.Self-Help Groups
A Self-Help Group (SHG) is a voluntary association of economically deprived rural people, usually
from the same geographical and socio-economic background. They generally are a group of 15-20
people living in the same village and the same locality. They form this group to avail financial
benefits from a bank, MFI, NGO or any NBFC and are bound to each other due to this. They are selfgoverned and peer controlled, although informally. It is a healthy relationship in that they are
empathetic with one another, motivate and encourage one another in repayment too. In most cases,
SHGs are predominantly women-centric though not necessarily.
Their objectives are basically:
 To inculcate the habit of saving and banking amongst its members
 To make them empowered financially, technically and morally
 To make them eligible to procure loans
 To attain financial liberty through credit: creditworthy
 To jointly gain knowledge and awareness with their combined participation and
involvement
 To bring about awareness about the importance of women issues
 To bring about oneness and unity among women
 To empower women through financial literacy, financial access and financial security
SHGs start with Group Formation and move onto the Capital Formation stage and end with Skill
Development and taking up an economic activity in order to earn an income.
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3.Microfinance
Microfinance is a tool to provide financial services to low-income groups including individual
customers and self-employed, who typically lacked access to banking and related services.
In several countries, micro-finance provided a window of opportunity for the poor to access a
borrowing and saving facility. These facilities also provided organizational help, training, safety
nets, empowerment, and financial and other help during crises.
The poverty-ridden population’s welfare was augmented by micro-finance organizations that
alleviated liquidity constraints, stabilized consumption, and enhanced both their income and
consumption. It was essentially a self-help activity when people borrowed from the MFIs. Also,
micro-finance satisfied the derived demand for capital in the resource-poor households and
impacted the income, consumption, and employment. The problems of poor outreach and high loan
default costs were mitigated by strategies like collateral free group based lending and mobilization
of savings.

4.SHG-MFI
MFIs always used the format of SHGs to distribute their funds as it is very convenient and
accountability is established automatically. To understand the impact of microfinance on women
empowerment, this Study interacted with two MFIs that focus primarily on lending to women.
Hand-in-Hand and Madura Microfinance were contacted and after initial interactions with Dr
Kalpana Sankar, Founder of Hand-in-Hand and Mr Ravi Shankar, Sr Vice-President (Planning and
Development) of MMF, the Study was conducted.
All the data presented in the following tables and Figures are sourced at the primary level by way of
data collected through the Questionnaire. Hence Source is not stated separately at every
table/figure.
4.1. Hand-in-Hand: MFI-NGO
Hand-in-Hand that started, as a Charitable Trust in 2002 and Socio Economic and Education
Development Trust (SEED) were two Trusts that formed one organization with the same vision and
mission.
Over a period of time, they broadened their interventions to address the multidimensional factors
of poverty through job creation and integrated community development. It has embarked on a
dedicated mission to work for the economic and social empowerment of women, thus of society, by
creating enterprises and jobs. In order to create sustainable communities, they followed an
integrated development program. This now had Five Pillars devoted to poverty alleviation –
 Self-Help Groups and Microfinance
 Child Labor Elimination Program
 Skills Development and Technology Centre
 Health
 Environment.
The group’s social capital was the collateral, based on which not only were they provided
microfinance, they were also helped with bank linkages and hand held to develop their enterprises
through business promotion initiatives like provision of backward and forward linkages, including
market support.
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To date, Hand-in-Hand has formed/affiliated 83, 862 SHGs, enrolled 1,166,944 SHG members,
created or strengthened 1,326,004 Family-based Enterprises, enabled 43,244 Microenterprises,
and 114,895 Vocational Training Beneficiaries.
Provision of customized micro-financial services like savings, credit and insurance services to the
poor through “SHG Bank Linkage program” involving banks, NGOs, and SHGs that enabled them to
invest the capital in their microenterprises, to smoothen their consumption expenses, to increase
their income and build assets and also ensured the safety of their livelihood by reducing their
vulnerability.
Under the SHG bank linkage program, the bank loan outstanding to SHGs is Rs.42927 crores to
41.97 lakh SHGs, out of the total 74.30 lakhs SHGs formed as of March 2014 (NABARD’s Status of
Microfinance in India 2013-14 Report). The total savings mobilized by SHGs in India is estimated to
be around Rs 33,000 crores. The SHG outreach appears to represent a major breakthrough in a
country where 60 million households live in poverty, with very limited access to financial services.
Over 84% of the total SHGs are women SHGs and thereby SHGs have really contributed to women
empowerment.
Hand in Hand India (HIH India) is actively involved in promotion of SHGs since 2004 and so far it
has promoted 77,345 SHGs enrolling 10,86,165 women. Their SHGs have mobilized savings to the
tune of INR 4090 million. As of now, 15,090 million was disbursed as microfinance loans to SHG
members towards various income generation activities that resulted in creation of 12, 57,373
entrepreneurial activities as of March 2015. The success of the SHG program in HIH India is due to
the process oriented capacity building support to SHGs by HIH India.
To sustain the momentum, HIH India has promoted federations of SHGs. The flow of microcredit to
the rural women has created a good momentum in the Bottom of the Pyramid market to spurt the
growth of microenterprises. The resulting economic development of the poor has led to their social
empowerment at the household and community level, which ultimately leads to the holistic human
capital development.
An initial interaction with Dr Kalpana Sankar, Managing Trustee, Hand-in-Hand elicited few insights
and guidance as to which SHGs to meet for data collection. Data was collected from a sample size of
32 women beneficiaries from Nasarathpettai village in Kanchipuram. This has been a silk cluster
where most women were taking part in silk weaving. Other traditional activities such as plastic
wire basket making, idli/dosa batter grinding as well as modern activities like computer servicing
were being pursued. The MFI encouraged the women irrespective of the economic activity and
provided them with the financial support and empowering them.
4.2. Madura Microfinance Limited: MFI-NBFC
Madura Microfinance Limited with headquarters in Trichy, was started in 2005 as an NBFC (NonBanking Finance Company) with a mission to deliver viable credit to micro-entrepreneurs. It has
disbursed over 9 billion Rupees in micro loans to over 5,00,000 people across 2000 villages in
Tamil Nadu.
95 rural branches of the Bank of Madura were developed and equipped for this operation. This
effort was successful in reviving and expanding the business of rural branches. It transformed rural
banking into a distinct business activity with profit potential. By the year 2000 Bank of Madura had
developed 1500 SHGs, the largest SHG project undertaken directly by a commercial bank. The
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National Bank for Agriculture and Rural Development (NABARD) acknowledged this effort and
profiled MMF as the No 1 SHG model in India in its report ‘NABARD and Micro Finance’.
In 2000, the Bank of Madura was merged with ICICI Bank where the SHG lending operations were
rapidly scaled. In 2003, in a partnership model with ICICI Bank, Microcredit Foundation of India
(MFI) a Section 25 company founded by Dr. K.M. Thiagarajan, took over the management of these
SHGs in Tamil Nadu.
Madura Micro Finance was thus established as a more sustainable and scalable business model,
taking over many of the borrowers and staff of Microcredit Foundation. After initial interactions
with Mr Ravi Shankar, Sr Vice-President (Planning and Development), Bengaluru and Mr Prabhu, Sr
Manager-Data Excellence, Chennai, Mr R.Saravanan, Regional Manager, Trichy, data was collected
from women beneficiaries in Trichy district. Towns covered were Srirangam and Musiri.
The locations selected for the survey represented village, town and urban agglomeration. The
survey also represented traditional economic cluster, agriculture & allied activities and modern
ITES.
Primary research was conducted and data collected based on the Questionnaire prepared.
(Annexure I -Questionnaire) 100% of the beneficiaries are women and all of them responded in the
affirmative that microfinance is an effective tool to improve their financial status. Loan amounts
start from Rs 5000/- and can go on up to Rs 45,000/An added advantage of the MFI was small amounts were also disbursed. SHGs were classified
according to their seniority with the MFI and amounts were disbursed accordingly. A well
performing beneficiary, meaning one who had been with the MFI since several years and had
decent repayment behavior would be eligible to get higher amounts, known as ‘next cycle’.
According to performance of the group, flexibility was allowed. A fast performing group could
foreclose the loan and move onto the next cycle. This motivated other members too.
The rate of interest varied from 18% to 24%, and people from all professions to unemployed were
eligible for loans. Mentoring and training was provided by the MFIs, though more on financial
literacy, skill based training was also provided pro-bono.

5.Methodology
Sharing their experiences with the MFI journey, the beneficiaries provided a few inputs. The Study
was analyzed by comparing the given state of the beneficiary as regards parameters of education,
experience, marital status and compared the pre-loan and post-loan scenarios to understand the
progress of the beneficiary. By this methodology, the impact of microfinance on women
empowerment was concluded.
The parameters essentially were the demographical factors (female, age, education, work
experience, number of earning family members as against number of family members),
Occupational factors (unemployed, employed, nature of work), Income factors and Expenditure
factors. These were the parameters that were studied to reflect upon the change in a woman
beneficiary’s financial status, lifestyle, decision-making powers in the family and society to indicate
empowerment.
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All the data presented in the following tables and Figures are sourced at the primary level by way of
data collected through the Questionnaire. Hence Source is not stated separately at every
table/figure.
5.1 Demography of the Sample:Kanchipuram and Trichy were the headquarters of respective
districts. Musiri was a taluk headquarter in Trichy District. The sample size was 152 women
beneficiaries, split into 30 from Kancheepuram (Hand-in-Hand), 71 from Trichy (MMF) and 51 from
Musiri (MMF). The survey was focused on two MFIs, one in silk cluster with proximity to
metropolitan city of Chennai and another in agrarian centre with proximity to TIER-1 city. MFIs
have been working with joint liability groups formed exclusively of women belonging to poor and
low-income households. All Beneficiaries surveyed were found to be member of women Self Help
Groups. The survey covered members of 15 SHGs.
Table 1: Self Help Group (SHG) Membership of the beneficiaries Surveyed
Name
Sri Ohm Sakthi
Annai Boomi
Rajeswari
Sri Karpaga Vinayaga
Manithaneyam
Aralipoo
Kathambam
Poocharam
Sona
Pounnagai Arasi
Poonthalir
Malli
Urimai
Kadal Azhai
Arul
Total

Location
Kancheepuram
Kancheepuram
Kancheepuram
Kancheepuram
Trichy
Trichy
Trichy
Trichy
Trichy
Trichy
Trichy
Musiri
Musiri
Musiri
Musiri

No of Beneficiaries
7
8
7
8
15
15
10
2
4
14
11
16
11
11
13
152

5.2 Personal Details of the Demography:All 152 respondents surveyed were Female, as the focus
of MFI was to serve women (100%). Age group between 20 years and 60 years were served by MFI.
The survey covered all age groups and found age groups between 31-50 were benefited the most.
Sample survey revealed that most of the beneficiaries were married, although unmarried, widow
and abandoned were also benefited from the schemes offered by MFIs. Majority of 83%
beneficiaries were having two children, reflecting family planning policy of the government. MFI
served women with school education mainly. Women with skills training / technical education
/graduations were yet to get due attention from MFIs. The educational background is depicted in
the following figure:
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Figure 1: Educational Qualifications of the beneficiaries

5.3 Pre-Loan Beneficiary’s Experience Level:Women with experience and start-ups were almost
equally benefited from MFIs. An important factor to note here is that, the majority of the
beneficiaries have only primary schooling and with no technical training or expertise and/or
experience. They are predominantly engaged in household duties and any work that is part of the
family, as most families are engaged in agricultural activities. Beneficiary’s pre-loan status is that
majority of the beneficiaries of MFIs were housewives / unemployed-turned-business-women. This
trend indicates that women confined to kitchen were exposed to economic activity generating
income for them and family. But for 3 women, who were working as nurse in the out-patient
department of the hospital, house maid and attender in a bakery, all the others (149) were
housewives. The following table gives the break-up of the work experience level of women
beneficiaries:
Table 4: Work Experience of Beneficiaries-Pre-Loan
Experience
Less than 5 Years
More than 5 Years
Total

Respondents
86
66
152

Percentage
57
43
100

5.4Pre-Loan Income Status : Most of the beneficiaries were having regular income. Thus paying
EMIs are way of life for the beneficiaries. The focus on seasonal income earners was limited. There
was no provision to accommodate seasonality in the repayment schedule. Almost all beneficiaries
were earning members with few exceptions, i.e., few of the beneficiaries got loan for children
education.Husbands in all the family were earning members. Adult females who were single,
unmarried and widows were also beneficiaries of MFI. Children's contributions for the family
earnings were seldom. There were more earning sons than daughters, although no particular
reason could be attributed to it at this stage. About one-tenth of beneficiaries had all members who
contributed to family earnings.
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Figure 2: Earning members in the Family

5.5 Post-Loan Occupation of beneficiaries: It may be observed from the following data that MFI
beneficiaries were focused on business opportunities in primary agricultural sector mainly
Goat/Sheep rearing, Cattle farming and agri-produce trading. The detailed nature of the activities
they are engaged is given below:
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Table 5: Occupational Break-up of the Beneficiaries
Occupation

No of Beneficiaries

Percentage

Goat/Sheep Rearing

27

18

Silk Weaving & Re-polishing

25

16

Tailoring

24

16

Milch Cow

12

8

Batter (Idly, Dosa) Business

10

7

Agriculture & Trade

7

5

Saree Business

6

4

Bunk Shop

5

3

Textile Sale

5

3

Flower Sale

3

3

Provision Store

3

3

Tiffin Stall

3

3

Others*

22

11

Total

152

100

*Others Include
Computer Education

2

Flour Business

2

Employed

2

Agarbathi - Prayer Stick sale

1

Beauty Parlour

1

Bricks Business

1

Catering

1

Computer/Laptop Sevice

1

Cottage Industry - Handicraft

1

Document writer

1

Egg Trading

1

Embroidery

1

Garland - Decorative- Business

1

Imitation Jewellery Sale

1

Inner Garment Sale

1

Mobile Cart: Fancy Store

1

Mutton Stall

1

Plastic Tape Bags

1

Sound Service (Mike, Serial Lights, etc

1

MFI cultivated financial literacy effectively among the beneficiaries. As a result, over 90 percent of
the beneficiaries were managing their income and expenditure well with provision for savings. The
savings were more than adequate to pay EMIs to MFIs. About 10 percent of the beneficiaries were
just managing both the ends.
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Figure 3: Post-Loan Pattern of Income, Expenditure and Savings per month

5.6 Expenditure Status: Monthly Expenses: Average monthly expense of beneficiaries surveyed
was Rs.5993, which was well with-in their average income level of Rs.7043, i.e., MFI beneficiaries
were managing finance well. Food & Provisions were single most item of expenditure for all the
beneficiaries. This was followed by Travel (93%), Health Care (88%, Education (64%) and Rent
(45%).
Table 6: Major Expenditure heads
Items
Food & Provisions
Rent
Education
Health Care
Travel

No of Beneficiaries
152
68
97
133
141

Percentage
100
45
64
88
93

5.7 Progress of Beneficiaries on a MFI Loan : 149 out of 152 surveyed had availed loan from MFI.
There a few respondents became members and under observation of MFIs before issuing loan.
Almost all respondents surveyed were beneficiaries of MFI loan, except three who were new
members. A majority of the sample, of about 52% availed loan for the first time. Second loan were
availed by 39% of respondents and third loan by 9% of respondents, which indicated the growth
trend of MFIs in the area surveyed and performance of beneficiaries in repaying loan to avail
subsequent loan with increased amount. The beneficiaries were having scope for availing increased
amount of loan up to 6th cycle.
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Figure 4: Progress of Loans by number of Loan-Cycles

5.8 Particulars of loan : MFI gave loan to women's Self-help Groups comprising 12-20 members.
These groups were self-selected and individual members co-guaranteed the loan.
Entry level loan with an amount ranging between Rs.12000 and Rs.20000 per individual with a
tenure of 12 months and 25 months respectively at 24.25% per annum rate of interest and
processing fee of 1% with applicable service tax. The members were provided with insurance
coverage under this product. Subsequent loan cycle was based on successful repayment of entrylevel loan. The loan amount was gradually increased to five cycles and up-to a maximum of Rs.45,
000 was disbursed.
Table 7: MFI Products offered by Madura Micro Finance
Loan Cycle
1
2
3
4
5
6

Amount
20000
24000
27000
36000
42000
45000

Tenure in Months
25
24
24/30
24/30
24/30
24/30

Interest in %
24.25
24.25
24.25
24.25
24.25
24.25

Madura MFI also entertained beneficiaries from other MFIs for subsequent loan cycle based on
their CRIF HIGH MARK Score. MFI also gave loan to individuals for retail business and business
expansion. A comparison of interest rates revealed that the RBI guideline for interest rate was a
maximum of 26%. However, the interest rate charged by MFIs varied from 18% to 26%. MFIs
owned by Trust were charging less interest, as funds were generated internally.
MFIs owned by NBFC were charging higher interest, as their source of funding was commercial
bank. Equitas Holdings, in-spite of being NBFC, charged relatively less interest as it was passing on
the benefit arising out of economies of scale and operational efficiency. Grameen Bank gave its
clients the option to repay weekly, fortnightly or monthly, depending on their cash flow and
convenience.
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Figure 5: Interest Rates-MFI wise

6. Prelude to Conclusion:
6.1 Use of Loan: Majority of the beneficiaries surveyed were using loans for expansion of existing
business. Less than 1/5th of the beneficiaries used for starting new businesses. A few of them used
it for non-business purposes such as school fee, daily expenses and household expenses.
Table 8: Uses of Loan by Beneficiaries
Loan Uses
Start a Business
Expand a Business
Daily Expenses of Existing Business
House Hold Expenses
Festival Expenses
Marriage Expenses
School Fee
Total

No of Responses
28
108
10
4
0
0
12
162

Percentage
17
67
6
3
0
0
7
100

Note: Base 152 (multiple responses)
6.2 Repayment:According to the market survey all beneficiaries surveyed opted for Equitable
Monthly Installments (EMI), although some MFI were having option to pay either weekly or
fortnightly.According to loan amount and tenure EMIs vary. Interest rates remained same but it
charged for principal amount due, i.e., Diminishing interest amount.According to the market survey
all beneficiaries’ surveyed said Hand-in-Hand charged 18% interest and MMF charged 24.25%. EMI
was worked-out at diminishing trend, as interest amount was reduced depending on repayment of
principal amount. For example for 20000 loan with 25 month tenure EMI started at Rs.1239 and
reduced to Rs.811 at the end.
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Loan Cycle
1
2
3
4
5
6

Table 9: The Repayment Schedule
Amount in
Interest (i) in
Rs
Tenure in Months %
EMI
20000
25
24.25
800+i
24000
24
24.25
1000+i
27000
24/30
24.25
1250/1000+i
36000
24/30
24.25
1500+i/1200+i
42000
24/30
24.25
1750+i/1400+i
45000
24/30
24.25
1875+i/1500+i

According to the market survey all beneficiaries surveyed were paying installments in time. MFIs
were flexible in treating their customers by accommodating their concern for a few days delay in
repayment. Group was ensuring that all members pay installments in time, thus they could continue
to avail subsequent higher loan amount. All the beneficiaries surveyed were comfortable with
repayment scheme. The SHG members were charged between 24% and 26% by MFIs, which was
usurious compared to what banks charged. In some cases, the NGOs involved charged less interest.
According to the survey, MFIs were lending at different interest rate. Beneficiaries were switching
MFIs for interest advantage. High Mark Rating was the criteria for MFIs to entertain beneficiaries
from other MFIs. All MFIs were conducting training program for the beneficiaries and all the
beneficiaries surveyed confirmed. However, the training was limited to financial literacy only. The
training was primarily on group management and financial education. All beneficiaries were
exposed to small savings and bank linkages. Regular attendance was emphasized by MFIs for
issuing loans.
Over an email interaction with Mr Ravishankar, Sr. Vice President, MMF, it was disclosed that the
repayment discipline amongst the women beneficiaries has considerably reduced over the years
and defaulting is in the preliminary stages. This he added is perhaps because of an increase in the
supply side of loans, now that banks and non-banking sectors were also participating in the
microfinance process. This further implicitly adds to the findings of this Study that microfinance is a
profitable venture both for the lender and the borrower. This aspect of defaults in repayments has
scope to be studied in further detail.

7. MFI and Women Empowerment
1. Effective Tool: All beneficiaries surveyed confirmed that Micro Financing was an effective
tool for improving their financial status.
2. Easier to Get Loan: All beneficiaries surveyed confirmed in negative (NO) that it is easier
getting loan from money lender than Micro Finance Institute. While a moneylender asked
for collateral, took 1st instalment out of the loan amount. Eg, if Rs.1000/- was the loan
amount, he gave only 900/- but charged interest on 1000/- The rate of interest varied from
person to person; collection of loan repayment was without dignity. As compared to
structured method of loan disbursement and an informed MFI officer, the moneylender was
himself an uneducated person. If all members of a group were categorized as ‘fast
performing’, the entire group could foreclose the loan and move onto the next cycle too.
That flexibility was there. It also motivated the non-performing members.
3. Gives Small Amount: According to the survey MFIs were giving as low as Rs.20,000 in a
cycle. SHGs began with internal savings and micro credit activities. The SHG members were
availing internal loan from the savings, which started at Rs.5000.
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4. Gives Huge Amount: According to the survey MFIs were giving as high as Rs.45,000 in a
cycle.
5. High Interest: All beneficiaries surveyed responded in negative (NO) that interests charged
by MFIs are high.
6. Lent to all: MFIs were lending to the members of matured SHG for various purposes
including lendings to shops, business, farmers, employed and self-employed. The
beneficiaries surveyed responded based on their knowledge level and experience as
follows:
7. Lent to Individuals: MFIs were lending to individuals, preferably to the members of joint
liability group. According to Madura MFI there were no limitations for lending to
individuals, if the proposal was commercially viable to finance.
8. Lent to Un-employed: MFIs were lending to Un-employed to start any work, preferably to
the members of joint liability group. According to MFIs there were no limitations for lending
to Un-employed to start any work.
9. Guide and Mentor: All beneficiaries surveyed confirmed in positive (Yes) that MFIs guided
and mentored them in their business work.
10. Help to Reduce Poverty: The beneficiaries surveyed were differing in their views on MFIs
and their activities in helping them reduce their poverty, though all are positive. A majority
of 61% of the beneficiaries surveyed rated as 'GOOD', 29% rated 'EXCELLENT' and 9.3% as
'GOOD'. Important to note, that none expressed poor or very poor.
Table 10: Impact of MFI Loan on reducing poverty
Particulars
No of Beneficiaries Percentage
Excellent
44
29
Good
93
61
Average
14
9.3
Poor
0
0
Very Poor
0
0
No Comment
1
0.7
Total
152
100
11. Helped in improving women Status: All beneficiaries who availed loans from MFI expressed
'YES' (100%)
12. Change: A majority of 63% respondents expressed that their business improved and 39%
expressed that their economic status improved. Improvement in social status (12%) and
improvement of role in the family (18%) changed in the case of a few beneficiaries (less
than 1/5th) only.
Table 11: Change perceived by women beneficiaries
Particulars
No of Beneficiaries
Business Improved
96
Economic Status Improved
60
Social Status Improved
18
Improved my Role in Family 27
Note: Base: 152, multiple responses

Percentage
63
39
12
18
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13. On-line Marketing Awareness: This question was incorporated into the survey in the 2 nd
phase, viz. MMF beneficiaries. This was so because while the survey was ongoing, it was
found relevant as responses were highly encouraging and beneficiaries were showing
eagerness to learn and improve their status, economically and socially. They were open to
learning, which was why the question on online marketing was subsequently introduced.
The survey conducted in Trichy, that involved 122 beneficiaries, was alone considered for
the parameters on ‘on-line Marketing’. Hence, the response was limited to 122 beneficiaries
only. The beneficiaries of Madura MFI revealed that 38% were aware of on-line marketing.
This was due to literacy level of the beneficiaries.
Table 12: Awareness of online marketing
Particulars
No of Beneficiaries
Percentage
Yes
46
38
No
76
62
Total
122
100
14.Want to market through on-line: More beneficiaries showed interest to market their products
through platform, as 40% responded favorable to the concept. This was very promising as it
revealed that the women were willing to go to higher levels of learning.

8. Concluding Discussion
The results of the survey were very positive in that the beneficiaries were very open to
acknowledging the changes in their lives, economically and socially. The effects of financial
independence were evident when they shared their happiness and the betterment in their lives.
The final word on the experiences of the beneficiaries of MFIs was first analyzed.
8.1 Experience: The experience of taking a loan from MFI, as shared by the beneficiaries, in the
order of responses was presented.
Table 13: Overall Experience of taking a loan
Particulars
MFI provided loan and enabled continuity to remain in the
business
Loan amount was inadequate for fast performing individual.
Joint liability Scheme
Beneficiaries were women only
Loan by Cheque
EMI was easy to pay
MFI gave financial training
Self-employment
Family was supportive

MFIs were supporting the beneficiary to remain in the business continuously by providing 6-cycle
loan till the time they were matured enough to be independent of SHG/MFI. Yet for fast performing
entrepreneurs, the loan amount was inadequate. The loan amount was decided for the group and
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not based on individual entrepreneur's requirements. MFIs were also having fixed loan amount for
each cycle. It was joint liability that made the MFI scheme successful, though it was collateral free.
It was an all women scheme as far as this survey coverage was concerned. It was observed that the
members of an SHG motivated one another, all of them being women. Budding entrepreneurs with
limited education and with no exposure to business environment were able to catch on quickly and
learn.
Unlike, private lenders, MFI disbursed loan by cheque, which was starting point for building credit
rating for the beneficiaries. EMI was easy to pay. It was worked-out by MFIs taking into account the
repaying capacity of the beneficiary group. MFI gave financial training, which empowered women
beneficiaries to do business complying with the systems established for doing successful business.
Microfinance was an effective tool for self-employment of women. Family was supportive to women
to venture out, as they were moving in a group and MFI was providing training and finance in the
neighborhood.
8.2Problems: The responses for problems of taking a loan from MFI were listed and presented in
the order of responses.
 EMIs date was not comfortable in some cases.
 Banking practice was difficult to follow
 Seasonal Business / Regular EMI
 Fluctuating input cost
 Agricultural activity was seasonal in nature, unlike trade and manufacture.
 EMI date was scheduled based on loan disbursement date by MFIs and borrowers
comforts were not taken into account.
 Business like silk weaving was seasonal and season was during festival time.
Weavers of co-operative society were provided continuous work but not by private
traders.
 Agricultural Product business was suffering from fluctuating input cost and stable
out-put price.
Unlike private lenders, MFI disbursed loan by cheque, which was the starting point for building
credit rating for the beneficiaries. They felt that it delayed the money-in-hand. They felt it was a
problem and cumbersome to open an a/c, deposit it, and then encash it. It was all the more
problematic since the repayment was in cash.
8.3Improvement or suggestions:The responses for improvements or suggestions of taking a loan
from MFI were listed and presented in the order of responses.





Primary agriculture and Cattle rearing required suitable scheme, different from
trade/manufacture/service.
Learning: There is scope to improvise product according to seasonal requirements
than the same pattern for both occupations.
EMI date may be fixed taking beneficiaries comfort into consideration.
Learning: Flexi-options of repayment
Fast performing beneficiaries may be pulled out of group and provided enhanced
individual loan.
Learning: Product differentiation according to user
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The input requirements of beneficiaries of a SHG / MFI can be assessed and sourced
collectively to enjoy the benefits economies of scale
Learning: Work towards economies of scale. A clear indication of effect of women
empowerment was witnessed. It was implied that the beneficiaries are
advising/suggesting to the MFI.
Identify non-financial needs of beneficiaries and empower them, viz., facilitate silk
weavers to become member of co-operative societies.
Learning: Beneficiaries are quite aware of business, willing to progress from SHG to
Cooperative society. A clear indication of effect of women empowerment was
witnessed.
After assessing the performance of the beneficiaries, their siblings may be
considered for individual loans by MFIs
Learning: Beneficiaries are ambitious and the enterprising spirit has encompassed
the family. A clear indication of effect of women empowerment was witnessed.

9. Women Empowerment from the viewpoint of women beneficiaries
Almost all beneficiaries vouched that they felt empowered after their experience with MFIs. Few
new members were an exception. MFI was blessing for women, especially in the absence of 100
days employment program of the Government. Social capital of the women SHG was recognized by
MFI to provide loan on sustainable basis. The poor, widows and un-employed educated women
were encouraged by MFI to start business on their own. MFI was creating awareness on collateral
free business loan affordable to women at their doorstep.
Women, who otherwise were confined to kitchen of the household, were able to generate income
for the family, share / bear education expenses, medical expenses apart from meeting their
personal needs / wishes. Women became familiar with business operations and management with
the guidance and mentoring of MFIs.

10. Field Observations:
 The market survey was initiated with discussions with Centre for Micro Finance to
understand MFI business and its trend in the country, particularly in Tamil Nadu.
 It was observed that NGOs and NBFCs were operating in the business.
 We decided to cover one each from NGOs and NBFCs.
 Hand-in-Hand, an NGO having international presence
 Madura Micro Finance, a NBFC having country headquarters in Kancheepuram.
 MFIs were focusing on women Self Help Group (SHG) with 10-20 members, preferably with
homogenous background and interest.
 The SHG covered for the survey included Silk Weaving, agricultural produce trading and
Animal husbandry-Goat rearing, Milch Cows
 SHG members were made to practice savings and credit operations from its own resources,
for minimum of six months. Participation was given to all members in decision-making.

International Journal of Research in Economics & Social Sciences
Email id: editorijrim@gmail.com, http://www.euroasiapub.org

116

IJRESS

Volume 6, Issue 4 (April, 2016)
(ISSN 2249-7382)
International Journal of Research in Economics and Social Sciences (IMPACT FACTOR – 6.225)

 SHGs developed group dynamics, viz., conduct of regular meetings, feeling of belongingness,
regularity of internal lending, book keeping, transparency and trusted office bearers.
 The SHG devised a code of conduct such as
o

Periodicity and the amount to be saved by a member

o

Purpose for which loan was given

o

Rate of interest to be charged for internal loans/advances.

 There was no list of ‘eligible purpose’, for which SHGs or MFIs lent to members. It was left to
the beneficiaries’ common wisdom.
 No collateral was demanded for issuing loans.
 MFIs / NGOs followed RBI guidelines for interest; the benefits of easy source of fund and
fund management were shared with the beneficiaries in the form of low interest.

 Repayment period was based on the activities undertaken by the beneficiaries, usually 12
months and 24 months.

11. Field Suggestions
 Comparative study on non-beneficiaries and beneficiaries in a location can be conducted to
assess the effectiveness of MFIs in empowering women of different age group in terms of
financial literacy, maintenance of bank account, credit worthiness, economic development,
status in the family/society, business acumen including starting a business, sourcing,
customer profiling, marketing, manpower management, preparing development plan,
project finance, alternate source of funding, assessing business viability / feasibility,
technology adoption, introduction of IT & ITES, e-commerce, mobile commerce etc.
 Empowerment of women can be assessed based on their association with MFIs, number of
loans, economic development and their need for loan in future.
 Beneficiaries can be assessed based on their occupation.
 Pros and cons of being a part of a joint liability group can be assessed.
 Need for skill based training and entrepreneurship development program can be assessed.
 MFIs may organize non-financial training programs on best business practices, IT and IT
Enabled business practices, on-line business practices, mobile-enabled and App-based
business practices, entrepreneur development programs, art-of-living, simplified modules
of various functions of management, business planning & prospecting, technology
development, government policies and schemes, presentation of success stories of
beneficiaries across businesses. Financial literacy is the first step towards empowerment.
 Motivate / Facilitate beneficiaries to take part in exhibitions / trade fairs.
 MFI-Beneficiaries bonding may be strengthened through inter-group / inter-region / interstate workshops, cultural programs, sports & Games. Their social empowerment is
enhanced consequently.
 Beneficiaries to be encouraged to participate in local political processes to be further
empowered. Political empowerment takes place.
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12. Concluding Remarks
The UN Millennium Project Task Force on Education and Gender Equality advocated gender
equality and women’s empowerment as the foremost of all the Millennium Development
Goals. Pertinent to any development policies and actions was gender equality and that
governments that failed to account for it faced limited effectiveness and resulted in social burden to
society.
12.1 Traits of Empowered women
(i)

Their attitude, values and behavior was defined with respect to their own real interest.
They were independent and were free from the male hierarchies irrespective of
whether they lived in traditional or industrial societies.

(ii)

They maintained equality and responded as equals to work towards a common good.
They were ready to work in roles that was usually dominated by men.
They overcame their subjugation and emerged successful by utilizing their talent to
fulfill their ambitions.
Empowered women withstood the pressure of religion and work in empowering
themselves.
They set values and beliefs for themselves instead of deriving their self-worth
through men and did not depend on men for any needs.

(iii)
(iv)
(v)

Women’s empowerment is possible only with removal of cultural barriers, which are the root cause
of other obstacles in the growth of women to their potential.
Culture and Tradition forms the backbone of the unreasonable and rigid views, attributes,
expectations and behavior appropriate to women.
Sharing the Care is another important aspect of women empowerment. Balancing maternity and
family responsibilities is a major chunk of unpaid work in the life of a woman. Estimations show
that 10% to 39% of GDP would be the monetary value of care work. (OECD, 2010)
Reproductive and Sexual Health improves women’s health to strengthen their economic
empowerment. This helps in reducing early marriages, increasing their education possibilities and
alleviating poverty. Infrastructure has to be improved such that access to better healthcare is
provided in the form of reduction in cost of healthcare, transport services and better access to
facilities of gynecology, maternity and obstetric services.
Education and Training goes a long way in empowering women. It provides them with
knowledge, skills and confidence that is necessary to avail economic opportunities. Making
education free, and bringing in legislation to make education compulsory for girls, education
facilities in remote areas,training them in vocational skills and providing adequate facilities in
school for women’s hygiene and sanitation are a few things to facilitate empowerment of women.
Gender-responsive public policies are the call of the day for a country to achieve empowerment
of women. A multi-faceted approach is required from the government in its public policy, trade and
financial policies.
Countries also have to take in specific issues of women empowerment when chalking out policies,
strategies, budgets, programs and policies between donor and recipient countries. Countries should
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also identify and foresee unintended consequences and risks for women to ensure their safety and
security.
There are different routes taken by various agencies or people, depending on their approach to the
cause of satisfying the above-mentioned criteria/parameters. As a new venture, Google-India
launched a ‘Helping Women get online’. They trained 10,000 women in Bhilwara, Rajasthan. HUL,
AXIS BANK and Intel supported this initiative. Google also partnered with Johnson & Johnson,
Indiatimes.com, Healthkart.com and Babyoye.com. IMRB also came on board as the research
partner for the initiative and will help track the impact of the initiative on women in India. While
there is a definite upward trend in the usage of the Internet by urban women, it is high time rural
women are also empowered.
As a final suggestion, this Study while appreciating the good work done by NGOs, Hand-in-Hand and
Madura Micro Finance, it would be in the best interests of empowering women further if they are
IT-enabled to the extent they can market their products online as well as make their products Appbased. A query to this effect in the survey also revealed willingness from the rural women to
become tech-savvy. The banking sector of the country, from the RBI to the private and commercial
banks have been associated with the MFIs, they should continue to do so. Policy makers should
incorporate women empowerment through MFIs in a big way.
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Annexure I
Questionnaire – Microfinance and Women Empowerment

Respondents (152 in number) in this survey are women recipients of any form of MFI's assistance. They
are collected from 2 specific MFIs located in Chennai, namely Hand-in-Hand and Madura Micro
Finance Ltd.

This study is to assess the Role of Microfinance in Women Empowerment. It is conducted in partial
fulfillment of the requirement for the award of Ph.D in Economics in Nagpur University. The
information you are providing is solely for research and academic purpose only.
Thank You
D. Suryakumari
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Questions to be asked to an executive of the MFI
1. What are your total disbursements?

Year-Wise 2004
(In Rs)

2006 2008

2010

2012 2014

2. What is the amount disbursed to women?

Year-Wise 2004
(In Rs)

2006 2008

2010

2012 2014

2010

2012 2014

3. Can you give it as a percentage?

Year-Wise 2004
(In Rs)

2006 2008

4. What are the activities that you have funded?
_____________________________________________________________________
_____________________________________________________________________
5. What, among these are usually taken up by women?
_____________________________________________________________________
6. Are these activities specific to women only? Yes/No

7. What economic activity has been initiated with the help of this funding?
_____________________________________________________________________
8. How do you select these activities to fund? Any criteria or specific reason.
_____________________________________________________________________
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9. What are the difficulties you face with respect to the working of your MFI?
____________________________________________________________________
____________________________________________________________________

9. What is the scenario regarding repayment?
o Excellent
o Good
o Average
o Poor
o Very Poor
10. How do you go about debt repayment drives? Motivate/Threaten/Stop next cheque/ Group
Responsibility/Any other
_____________________________________________________________________
_____________________________________________________________________

11. Please share any other data and information that you have with you to understand the role your
organisation has contributed in the role of empowerment of women.
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________

Questions to be asked to the Women Beneficiaries of MFI
Instructions: Please read carefully and indicate your response by marking the appropriate
blank/option.
Section I Personal Details and Demographic Information
1. Name: ______________________________________________________
2. Sex: ____________
3. Age: ____________
4. Marital Status: Married Unmarried
Widow
Abandoned by Husband
5. Number of Children: ________
6. Education: Primary School
High School Diploma
Skill Training
7. Occupation: __________________________
8. How long have you been in this occupation: ________________
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(If it is a very short period, say few months, mention what she was doing for the past 4-5 years)
Section II Income Status
1. Do you have a regular income? Yes/ No
2. Who earns in the family? Me/ Husband/Son/Daughter/ All
3. How much do you earn? ____________________(per month)
Section III Expenditure Status
1. What is your monthly expense? Rs. __________
2. Can you name the major items of expenditure _________________
_____________________________________________________________
3. Do you have any loans? Yes/No
4. How many loans do you have?__________
5. What is the amount from each with duration? (Rs..... from Month/Year from Agency/Money
lender's name)
Loan 1 _______________________________________________
Loan 2 ________________________________________________
Loan 3 _________________________________________________
Loan 4 _________________________________________________
Section IV
1. Name the Microfinance group you belong to
___________________________________________________________
2. What is the amount you applied for __________________________

3. What is the amount that you received ________________________
4. Have you given any collateral/mortgage (Adamanam) Yes/No
What have you given as Collateral (Adamanam)
_______________________________
5. How have you used the loan amount _______________________________
o
o
o

To start a business
To expand a business
For the daily expenses of my existing business
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For household expenses
For a festival
For a marriage
For my son/daughter's school fees

6. What are the repayment terms (Interest and Duration -EMIs)
______________________________________
7. Are you repaying the instalments on time _____________________________
8. Is the repayment scheme comfortable Yes/No
9. What is the interest rate you are paying? __________________
10. Did you undergo any training before or after getting the loan? Yes/No
If yes, name them (Skill based, Financial literacy)
_____________________________________________________________
Section V Microfinance and Women Empowerment
1. I believe that Micro-financing is an effective tool for improving my financial status Yes/No
2. It is easier to get loan from moneylender than microfinance institute. Yes/No
3. Microfinance Institute gives small amounts. Yes/No
(Mention the amount) ______________
4. Microfinance gives huge amounts. Yes/No
(Mention the amount) ______________
5. The rate of interest is very high. Yes/No
(Please specify in comparison with any other institute) ____________________
6. MFIs lend to shops, business, farmers: employed or self-employed only. Yes/No
7. Microfinance Institutes lend to individuals also. Yes/No
8. MFIs lend to unemployed people and encourage them to start any work. Yes/No
9. MFIs guide and mentor you in your business or work. Yes/No
10. How do you evaluate the effort of MFIs and their activities in helping you reduce
your poverty?
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o
o
o
o
o

Excellent
Good
Average
Poor
Very Poor

11. As a woman, do you feel MFIs have helped a lot in improving your status?
Yes/No
12. What change has come about because of the loan from this MFI
o
o
o
o
o

My business improved
My economic status improved
My social status improved
Improved my role in the family
Others (Specify)

13. Would you like to add anything more regarding your experience of taking a loan from this MFI.
_____________________________________________________________________
_____________________________________________________________________

14. Any specific problems in your business.
_____________________________________________________________________

_____________________________________________________________________
15. How does this MFI improve to help you further?
_____________________________________________________________________
16. Do you know the meaning of empowerment? Do you feel empowered after this experience with
microfinance?
_____________________________________________________________________

_____________________________________________________________________
Thank you
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