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Understanding the virtual importance of rural tourism product qualities is precarious in 

identifying the need, demand and tourist potential in a product class and in building suitable 

marketing management policies. The emphasis of this study was to examine the attributes, 

opportunities and challenges specifically related with rural tourism and to examine the role of 

government in rural tourism development of Rajasthan and also attempts to analyze various 

opportunities and challenges for rural tourism development in the area of study. Rural tourism 

makes an enormous contribution to local economies through job creation and sustainable 

development. Being the largest service industry, tourism is a significant contributor to the state 

GDP, earns foreign exchange for the country, provides widespread employment, yields tax 

revenue etc. Rajasthan has immense potential for Pilgrimage tourism also. Therefore, it attracts 

large number of pilgrims from various parts of India. Pilgrimage tourism thus provides an extra 

boost to the state’s economy. Any form of tourism that showcases the rural life, art, culture and 

heritage at rural locations, thereby, benefiting the local community economically and socially as 

well as enabling interaction between the tourists and the locals for a more enriching tourism 

experience can be termed as rural tourism. Rural tourism sector has been identified as a viable 

theme for sustainable development throughout the world. Rural tourism related activities are 

widely regarded as key-tools for rural development, especially in developing countries. The 

development of a strong platform around the concept of rural tourism is definitely useful for a 

country like India where almost 74 percent of the population resides in its 7 million villages. The 

state of Rajasthan comprises of almost 72 percent rural population and its economy is based on 

agriculture, horticulture, handicraft, handloom, sericulture forests and hydro power projects.  
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Introduction 

It is multifaceted and may entail farm/agricultural tourism, cultural tourism, nature tourism, 

adventure tourism, and eco- tourism. The stresses of urban lifestyles have lead to this counter- 

urbanization approach to tourism. There are various factors that have lead to this changing trend 

towards rural tourism like increasing levels of awareness, growing interest in heritage and culture 

and improved accessibility and environmental consciousness, Tourists like to visit villages to 

experience and live a relaxed and healthy lifestyle. 

The state of Rajasthan is one of the favorite destinations for the tourists in India, both domestic 

and foreign. Rajasthan is famous for its rich culture and tradition, fairs and festivals worldwide. 

The different tourist destinations attract the tourists because of various reasons. The mixture of 

art, craft, historical monuments, heritage, natural scenes, sports, fairs, festivals, food, and religion 

which is so brilliant that no one can avoid the state, from the tourist point of view. Rajasthan is a 

state for every age group of tourist and of any background. It has lot many things to offer to the 

people who are visiting. The diversity of the different tourist destination of the same state is the 

competitive advantage which Rajasthan enjoys. The government and private sector both are 

engaged in the development of the tourism industry in the state. The Department of Tourism is 

working and making strategies to enhance the potential growth of the industry in the state. As 

tourism is one of the fastest moving industries and is generating employment and monetary gains, 

Rajasthan is well known on the world map for its tourism products and hospitality. Rajasthan is a 

combination of all the tourism products. Foreign tourists and domestic  Rajasthan is increasing 

the tourist day by day it have been extended up to  10 percentage from the last  many years. It is 

a place of kings where the king rules. The place is all about the historic monuments which domain 

the history of them and their monuments .Rajasthan indicate the heritage and color cultural. 

Rajasthan is the largest state in India.  And  Rajasthan is famous for its deserts and its beauty  and 

camel is the ship of desert .Rajasthan is also the spice hub of India And it also known as his rich 

culture there is so many sub states in the period of kingdom of rajwada  in Rajasthan. 

Rajasthan accounts a major contributor to the country’s production of gypsum, silver ore, 

asbestos, feldspar and mica and has rich salt deposits at Sāmbhar and copper mines at Khetri and 

Dariba. The state is also famous for production of building stones like sandstone, marble, 

kotastone and granite in different colors and in large quantities. Rajasthan also has an emerging 

industry sector, the main industries being textiles, manufacture of rugs and woollen goods, 

vegetable oils and dyes. Traditional handicrafts such as jewellery, marble work, embossed brass, 

block printing, embroidery, pottery and decorative paintings are good foreign exchange earners 

for the state. The state includes heavy industries such as railway rolling stock, copper and zinc 

smelting. The chemical industry produces caustic soda, calcium carbides, fertilizers, pesticides 

and insecticides. The principal industrial clusters in the state are at Jaipur, Kota, Alwar, Udaipur 

and Bhilwara. Another sector that has always played an important role in the state economy, 
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particularly during the last few decades is tourism. Rajasthan tourism industry has seen a strong 

growth in both the domestic and international tourist arrivals over the decades. 

 

Review of Literature 

Literature survey is the most simple and fruitful basis of formulating precisely the research 

problems. For this purpose the researcher has to review the works already done by others. Javaid 

Akhtar (1988) of Aligarh Muslim University in his study'; "Accounting for the travel agents and 

tour operators - An approach to Effective Management", opined that "better co-ordinate 

management system will be applicable to tourism industry that will result in overall improvement 

in industry". Batra K.L. (1990) in his study on "Tourism in Rajasthan - problems, potential and 

future prospect" concluded that there were various snags, impediments and obstacles in the 

promotion of tourism in the state of Rajasthan in particular, and India in general. Some of which 

were inbuilt in nature and some were created by those who were totally unaware of the benefits 

of tourism. He strongly recommends that "tourist activity in Rajasthan must be taken as a dynamic 

tool in uplifting the social status of our society. For this, one suggestion can be given that there 

should be frequent get-together of our local people with the foreign tourists so that some of our 

age old rotten social barriers and orthodox systems can be broken". Pierce (1996), in his book, 

viewed tourist destinations from five broad sectors namely attractions, transportation, 

accommodation, supporting facilities and infrastructure. He explained that attractions encourage 

tourists to visit the location, the transport services enable them to do so, the accommodation and 

supporting facilities like (e.g. shops, banks, restaurants, hotels) cater for the tourists’ well being 

during their stay and the infrastructure assures the essential functioning of all the above sectors- 

Suhita Chopra in ‘Tourism Development in tourism in India’. Ratandeep 

 

Singh (1996) has also thrown light on various issues related to tourism marketing in Dynamics of 

Modern Tourism M. M. Anand in Tourism and Hotel Industry in India (1976) has critically 

evaluated the tourism industry in India. According to Vellas (2002), tourism is a complex economic 

activity which has multiple linkages to a wide range of other economic sectors and activities, thus 

having a positive multiplier effect and a potential to act as a catalyst for economic development. 

Tourism is viewed increasingly as an essential sector to local, regional and national reconstruction 

and development for economies at various scales (Visser and Ferreira, 2011). Tourism has become 

an important policy tool for development in many parts of the world and from various vantage 

points has been shown to have both significant impact and potential to influence and change the 

use of existing economic, natural and cultural resources, in addition to a range of other real and 

imagined attributes ." 
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Scope of the Study 

The government of Rajasthan has recently recognized the importance of rural tourism in 

economic development of the rural areas in the state. This purpose of this study is to examine the 

role of government in rural tourism development of Rajasthan and also attempts to analyze 

various opportunities and challenges for rural tourism development in the area of study. The 

outcome of research work will be beneficial to the stakeholders of tourism industry as well as the 

policy makers in planning effectively the road map for rural tourism development and promotion 

in Rajasthan. 

 

Objectives of the Study 

The main objectives of the study are 

To examine the role of government in rural tourism development of Rajasthan 

To analyze various opportunities and challenges of rural tourism development in Rajasthan 

To suggest recommendations for promotion and development of rural tourism in Rajasthan 

 

Research Methodology 

A small survey was done along with the students of Rajasthan staying in Jalandhar and also a 

survey was done in Jaisalmer, Jodhpur and Jaipur (A short trip with research scholars). A 

qualitative design was used due to the nature of data which was basically descriptive in nature.  

The objectives of the visit were to explore the possibility of collaboration in education, training 

and research for conservation and sustainable tourism. Discussions were held with travel 

agencies and agents and staff from other departments such as tourism, planning, education, health 

and the civil service. Discussions were conducted with staff from different hotels and airport 

representatives. Informal interviews were held with staff in government and non-government 

travel agencies. The data for this study was collected through a closed ended structured 

questionnaire survey due to the fact that many people in these rural areas have low level of 

education and same questionnaire was presented to the students studying in Jalandhar for co-

relation. The study area had eight rural tourism destinations recently developed by government 

and the units of analysis chosen include local residents at these rural tourism projects. The 

quantitative responses were measured on a Likert scale with (1=strongly disagree, 3=neutral and 

5=strongly agree). Initially a total of 50 respondents were determined as sample size on the basis 

of a convenience sample method.  

This secondary data for the study was collected from published articles, government reports and 

websites. The paper presents descriptive and statistical analysis of only 50 respondents who gave 

useful information by applying various relative statistical tools, such as mean, standard 

deviations, Countif. 
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Opportunities for Rural Tourism Development in Rajasthan  

The trends of industrialization and development have had an urban centric approach cross the 

world. Along with this, the stresses of urban life styles have led to a counter urbanization 

syndrome. This has led to growing interest in rural areas. On the other hand, the growing trend of 

urbanization has led to falling of income levels, lesser job opportunities leading to desertion of 

villages. Rural tourism could be a solution to this. Along with this, increasing level of awareness, 

growing interest in heritage and culture and improved accessibility and environmental 

consciousness is also increasing the importance of rural tourism. Considering the advent of 

railway transportation in Rajasthan and improved road connectivity which shortens the relative 

distance between regions, rural tourism in Rajasthan faces strong development opportunities. 

There is also great scope of rural tourism in Rajasthan due to its unique natural environment that 

seems to be fashionable in the national and international tourism market. Rural tourism as 

supplemental income can contribute to the increase of well being of the rural inhabitants, the 

reduced out migration and to the development of the rural area. Tourism is increasing the life 

quality of the inhabitants of the study area and it reduces the differences between the rural and 

urban region. 

 

Socio- Economic Impacts of Rural Tourism Projects in Rajasthan 

The results in table 2 indicate the perception of residents towards different socio-economic 

impacts of rural tourism projects in Rajasthan. The residents were asked to respond from 

significantly increased (=5) to significantly decreased (=1). Therefore higher values in the table 

indicate increase in parameter and vice versa. 

 

Local Employment:- Rural tourism contributes positively to the increase in employment. Youths 

are found to be engaged in one or the other work related to the rural tourism projects. The high 

mean value of 03.21 indicates that rural tourism projects improved local employments. 

 

Growth of Infrastructure:- One of the major issues in connection with rural tourism models is to 

dedicate or at least prioritize many of the infrastructure facilities for the use of tourists. The 

results indicate that rural tourism has improved the availability of basic infrastructure in the area. 

 

Increase in local Income:- Rural Tourism in Rajasthan has helped to generate additional income 

to the residents. Most of the respondents strongly agree that there is improvement in the local 

income due to these tourism projects as reflected by the high mean value of 4.13. 

 

Preservation of Culture and Tradition- Residents are generally positive about the influence of 

rural tourism on their culture. The respondents felt that tourism has contributed positively to the 

cultural advancement of the region. 
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Ecology & Environment:- Since rural tourism model in Rajasthan is in its infancy the number of 

tourists to the place is very low. Therefore the damage to ecology and environment due to tourism 

is also less. A mean value of 03.85 for this parameter indicates people feel that the implementation 

of rural tourism project has enhanced environmental consciousness and has resulted in better 

preservation of ecology and environment. 

 

Growth in Quality of Life:- The perception of people regarding the improvement in quality of life 

due to rural tourism is neutral. The people do not agree that rural tourism has enhanced their 

quality of life as indicated by a neutral mean value of 2.53 along this dimension. 

 

Enhancement of Knowledge:- The development of tourism in the place led to conscious efforts 

among many villagers to develop their knowledge and skills. Since the overall perception of 

residents is positively oriented (03.64), as the tourism in Rajasthan matures there will be 

significant value addition to their knowledge and skill. 

 

Table 1: Perception of Residents on Socio-Economic Impact of Rural Tourism 

S. Parameters Mean SD CV 

No     

01 Employment 
3.29 0.51 20.00 

  

     

02 Growth of Infrastructure 3.09 0.20 11.21 

03 Increase in local Income 3.39 2.01 25.61 

04 Preservation of Culture &Traditions 
4.26 0.32 11.40 

  

     

05 Ecology & Environment 3.21 0.99 32.25 
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Table: 2 

    d.f.  TABLE CHI  RANKS 

STATEMENTS 
    

VALUE SQUARE 
 (S.A.-1, 

     
A-2,N-          

       
VALUE 

 3,D.A- 
        

4,S.D.A.          
         -5)  

Hotel employees are friendly, courteous and attentive.  2 5.991 29.569  1 
       

Sufficient staff for number of customers.  3 7.815 17.769  1 
       

The rooms are well maintained in hotel.  3 7.815 32.292  1 
        

The quality of food is excellent  4 9.488 30.615  2 
       

The menu has a good variety of items  4 9.488 41.231  2 
       

Comfortable seating and attractive tableware  3 7.815 25.523  2 
       

Reasonable tariff is charged for hotels 3  7.815 50.754  1 
       

Parking  is easily available 4  9.488 5.958  4 
         

View are attractive   2  5.991 14.615  1 
         

Local people are kind   2  5.991 15.613  1 
       

Easily available road links 3  7.815 6.938  1 
       

Local traffic creates problem 3  7.815 14.569  2 
       

Proper signboards are available 3  7.815 32.897  2 
       

Tourist transportation service is excellent 4  9.488 5.077  3 
       

The buses are clean and new 4  9.488 7.846  3 
       

Source: Data collected from questionnaire. 

I 

n table 2 five points Likert Scale has been used. The table 2 depicts that in all the above statements 

the chi-square value is significant shows that overall tourists are satisfied with their visit 
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Table: 3 

Sr. No. Factor Overall ranking 

   

1. Accommodation 4 

   

2. Recreation 6 

   

3. Local traffic 7 

   

4. Shopping facility 3 

   

5. Parking 8 

   

6. Transportation 5 

   

7. Sceneric beauty 1 

   

8. Food and drinking 2 

   

Source: Data collected from questionnaire. 

 

Suggestions 

The major challenges are need to preserve the environment and natural resources, the need for 

education, proper understanding for both tourists and local people, and the need to generate a 

democratic movement which helps people at all levels to participate in tourism development. Also 

they need to focus on occupation n training, handicraft promotion, and improvement of both the 

landscape and the basic infrastructure, to increase the villagers’ quality of life by creating a healthy 

environment. Apart from above the major challenges that Rural tourism Development faces are 

as: 

 

Legislation Problems-Tourism is a part of entertainment so all hotels, motels and cottage having 

license are paying high taxes to the government. But in rural tourism as rural people will also be 

involved, there should be a provision of tax holiday. 

 

Need of training for trained manpower- There has to be a team which will educate the people 

in villages with regards to knowledge, etiquettes, communication etc. Best example is 

“AGANBADI” (A government project for children in villages). People trained in hotel management 

would not like to go to the rural areas so it will have to depend on rural people who are required 

to be trained to cater to the needs of the tourists. Skills and knowledge are often acquired by trial 
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and error. Hence, awareness of customer expectations is limited, so sometimes workers have only 

basic skills in hospitality and service. More ever a rural location sometimes entails limited 

supplies and uneven quality in the services available. 

 

Inadequate Financial funding- Well for the development of any project CAPITAL is must but 

government always hesitate to put good amount of fund for rural tourism as it won’t be healthy 

revenue to government banking. Government should encourage rural tourism by providing 

financial support to start the projects. Sufficient financial support is required for essential 

developments like human resource, enforcement of rules and regulations, building of physical 

infrastructures, and to preserve the local culture, traditions, heritage, art etc. 

 

Lack of Local Involvement - Since the rural people lack knowledge and skills, they may get the 

jobs of unskilled worker. The basic concept behind rural tourism is to emphasize on participation 

of rural people. But in practice local people are seldom involved in decision making, planning and 

implementing policies. Most of the rural people do not have much knowledge of tourism, and are 

misled by outside investors who hope to take most of the economic benefits from rural areas. 

Illiterate Population- Vast majority of the rural populations are uneducated and illiterate so they 

are bounded by the traditional values and customs. Their culture, religion, superstition have a 

strong influence on their attitudes and behaviors. They follow a slow life style pattern and like to 

stick to their traditional jobs whether they are remunerative or not and are not interested to take 

up risk. 

 

Communication Skills- Language and education is the basic hindrance in communication and 

creates negative impacts on tourists. Villagers will have to understand the tourist wants and 

needs. There should not be any communication gap between the guest and the host. Either the 

rural people have to upgrade themselves to communicate with the tourists or they will not get 

much benefit from the rural tourism 

 

Physical Infrastructures- Majority of the villages in Rajasthan lacks all weather roads. For 

developing tourism in rural areas, not only all-weather roads but also safe drinking water, 

electricity, telephone, safety and security, etc. are needed. Facilities such as telecommunication 

and latest updated technology are rather poor in rural areas of State. 

 

Business Planning- For any business, technical knowledge and skill is required to organize and 

maintain it. With the help of government or non-government organization, business plan could be 

prepared. But, the villagers should participate in developing and implementing the project on 

rural tourism, otherwise it will not give much benefit to the rural people. 
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Conclusion 

 

While tourism is a growth sector and an important instrument for economic growth and 

employment generation, it is also fraught with many challenges as its consequence. However, a 

sector of this nature cannot be subject to uncertainty and mend for itself since the stakes are high 

especially in those places where it has assumed greater significance especially as the main mover 

of the economy. Principles of sustainability is crucial to tourism, which according to the World 

Tourism Organization (UNWTO) 'lead to management of all resources in such a way that economic, 

social and aesthetic needs can be fulfilled while maintaining cultural integrity, essential ecological 

processes, biological diversity and life support systems.' The sector equally has the potential to 

create economic interest Director's Conclave – 2016 7 of local communities in the protection of its 

natural and cultural endowments leading to a more sustainable growth. There are many key 

drivers that can push vibrancy in the tourism sector. The economic environment is robust, 

infrastructure is getting better, marketing and promotion efforts are becoming more focused, air 

transport is fast expanding and diversifying, online travel portals have emerged as major 

distributors, intraregional cooperation is gaining adequate thrust and above all, a policy regime 

that pursue for effective PPP mechanism in place. The approach to skill development for the sector 

is multi-pronged and addressing the requirement of all segments and scale of establishments. 

Recently, the Medical Visa or M-Visa has also been launched to encourage medical tourism in the 

country. On investment front, 100% FDI is allowed under the automatic route in tourism and 

hospitality though subject to applicable regulations and laws. Similarly, 100% FDI allowed in 

tourism construction projects, including the development of hotels, resorts and recreational 

facilities. Specific to fiscal policy, an investment-linked deduction under Section 35-AD of the 

Income Tax Act has been brought in place for establishing new hotels in the 2-Star category. 

Different State governments also have instituted Incentive mechanisms such as subsidized land 

cost, relaxation in stamp duty, exemption on sale/lease of land, power tariff incentives, 

concessional rate of interest on loans, investment subsidies/tax incentives, backward areas 

subsidies and special incentive packages for mega projects.  
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