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ABSTRACT 

Social Media is known as the forms of electronic communications (such as websites for social 

networking and blogging through which users create online communities to share information, ideas, 

personal messages, and other contents (such as images, videos, etc). Social Media can be used for 

many things such as communication, collaboration by businesses, e-commerce i.e. buying and selling 

online, entertainment, etc. Apart from all these Social Media can also be used in politics. The use of 

social media in politics including Twitter, Facebook and YouTube has dramatically changed the way 

campaigns are run and how people interact with their elected officials. The most effective use of 

social media in Indian Politics and Government Administration is being done by Prime Minister 

Narendra Modi, since he started his journey. Today, India has a total population of 133 crores out of 

which active internet users are about 37.5 crores, but only 13.7 crores use social media actively. The 

internet has played a large role in this transformation. Social media, in particular, is now a serious 

factor in political campaigns and in the way people think about issues. In this paper we will discuss 

how the Prime Minister of India Mr. Narendra Modi used social media effectively in the election 

campaign, and in government administration after coming in power from May 2014. 

 

Keywords: Social Media, General Elections, Govt. Administration, Twitter, Facebook. 

 

OBJECTIVES: 

1. To know the impact of social media on politics. 

2. To review the usage of social media and its impact on the general elections 2014. 

3. To know how Mr. Modi made himself a brand via social media in the general elections 

2014. 

4. To know the effective use of social media by PM Narendra Modi. 

5. To study the increase in the usage of social media in government administration. 

6. To know government usage of social platforms to provide services 
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7. To study the scope of social media in 

government administration and election 

campaigns. 

RESEARCH METHODOLOGY: 

Methodology used for this research paper is 

based on secondary data, various websites, 

articles and research magazines were 

referred for any type of information related 

to the study.  

 

1. INTRODUCTION: 

Social media use web-based technologies, computer technology and mobile technologies to create 

highly interactive platforms through which individuals, communities and organizations can share, 

co-create, discuss, and modify user-generated content or pre-made content posted online.  

The use of social media in politics including Twitter, Facebook and YouTube has dramatically 

changed the way campaigns are run and how people interact with their elected officials. The most 

effective use of social media in Indian Politics and Government Administration is being done by 

Prime Minister Narendra Modi, since he started his journey.  

Every one across the globe knows that Narendra Modi is a politician and Prime Minister of the 

India. But very few people know that he is amongst most updated techno leader in India, who 

foreseen the power of technology or digital media since then he was the Chief Minister of Gujarat. 

1.1. Use of Social Media in India in the year 2014 

The Total Population of India in the year 2014 was 125 

crores, out of which only 24 crores were active internet 

users that makes only 19% of the total population. Out of 

the 125 crore population 10 crores were actual active social media users, i.e. 8% of the population. 

The total number of actual social media users is 106 million that was just 8% of the total 

population, out of which 92 million were active mobile social media users which is 7% of the total 

population. 

 

 

Total 
Population

125 Crores

Active 
Internet Users

24 Crores

Active Social 
Media Users

106 Million

Chart-1: Social Media Users in the year 2014. 
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1.2. Top Social Media Platforms: 

 

1. Facebook: In 2014 the usage of Facebook in India was 92 million users, 50% of which 

comprised of youths between the age group of 18-24 years, 28% in the age group of 25-

34 years. 

2. Twitter: The total Twitter users in India were 33 million, which is just 31% (approx.) of 

the total number of social media users in India in the year 2014. 

3. YouTube: The total YouTube users in India in the year were 70 million, which is 66% 

(approx.) of the total number of social media users in India. 

4. Google Plus: The total number of users of Google Plus in the year 2014 was 37 million, i.e. 

35% of the total population using social media. 

5. Instagram: In 2014 the usage of Instagram in India was upto 12 million users base, of 

which about 90% users were younger than the age of 35 years. 

 

Chart-2: User Base of top Social Media Platforms in India 2014 (in millions) 

 

2. USE OF SOCIAL MEDIA IN THE GENERAL ELECTIONS OF INDIA, 2014: 

Narendra Modi with his team was quite active on social media since 2009, but as BJP declared him 

as Prime Ministerial candidateon 13th September 2013 for election campaign of General Election 

of India 2014, he boosted the use of digital media. 

In sixteenth general elections of 2014, nearly 814 million of 125 crore population were eligible to 

vote. In order to reach out to huge mass or potential voters, Modi smartly used the tool of social 

media to create his image. All the channels of digital media as well as offline medium were used 

so that Modi’s message and ideology could reached to more voters. 

In order to reach and gain support of lower income group and farmers Narendra Modi and his 

team initiated programs like ’Chai Pe Charcha’ through live interaction.In addition, to supplement 
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http://www.narendramodi.in/shri-narendra-modi-will-engage-with-farmers-to-discuss-issues-and-solutions-in-the-third-episode-of-chai-pe-charcha
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the voter base the websites named india272.com, namonumber.com was launched. On 

Facebook page ‘I support Narendra Modi’ has got about 8million likes and slogan “har modi, ghar 

modi” went viral across social media platforms and become very popular between people. Along 

with that make sure that larger numbers of people who came across with Modi’s rallies and 

speeches. WhatsApp number 07820078200 was also launched to boost up the campaign. 

Through the power of social media and having his public rallies live and exclusive on YouTube he 

not only disclosed the bad doings of congress government but also made voters aware about their 

voting rights. Also, through digital media he made people aware about the development that was 

done in Gujarat and his plans to develop India and bring back the prestige and respect for India 

Internationally.From social media analysis Narendra Modi’s opponents could know that how 

much support he has of public, and this support infused positive energy and enthusiasm amongst 

his followers. As a result envies demoralized seeing this sort of liking amongst public for Modi. 

Advertising Gurus like Sam Balsara, Piyush Pandey and Prasoon Joshi made some very catchy 

slogans for the campaign like, “Janta Maaf Nahi Karegi”, “Ache Din Aane Wale Hain”. Also “Ab ki 

baar Modi Sarkaar”, had become the tagline of BJP. 

2.1. Presence of PM Narendra Modi on various Social Media Platforms: 

1. Twitter: PM Narendra Modi has the largest followers on twitter. At present he has around 

32 million followers. When he sworn in as Prime Minister his following on twitter was 

ranked 3rd after Amitabh Bachan and Shah Rukh Khan and now he has overtook them to 

become the largest followed person in India on Twitter.His voice keeps a lot of weight 

whether it is on an online platform twitter or on off-line platform. During elections he 

makes maximum possible use of this platform to reach out to target audience. Most 

important thing which is being targeted heavily by the opponents is that he does not block 

a single person for opposing him on social media. 

 

Fig-1: Twitter profile of PM Narendra Modi 

http://www.india272.com/
http://namonumber.india272.com/
http://www.digiperform.com/course/social-media-marketing/
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“India has won! भारत की विजय।अचे्छ विन आने िाले हैं।“ that tweet- was the confirmation 

that millions of people in India had been waiting for: Narendra Modi was to be the 

India’s next Prime Minister. 

Mr. Modi’s victory message has become the most retweeted post in Indian history – 

more than 97,000 and counting. 

 

Fig-2: PM Modi’s tweet on 15th May, 2014. 

2. Facebook: PM NarendraModi has more than 42 million likes on his FB page. The most 

fascinating thing to be observed on his page is that he uses English in most of his posts 

rather than Hindi. In general he speaks Hindi but to connect with the youth he uses English 

as a medium for his posts. 

 

Fig-3: Facebook page of PM Narendra Modi 

3. YouTube: Modi’s YouTube channel has about more than 7 lakh subscribers, and he keeps 

on uploading videos frequently of events carried on by him, his team also exclusively 

conducts live telecast of every event on his YouTube channel. 
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Fig-4: YouTube channel of PM Narendra Modi 

4. Google Plus: Google plus, social media platform where Narendra Modi enjoys 2 million 

followers and about 352 million views and at present also he posts recent happenings to 

remain connected with large population. 

 

Fig-5: Google Plus profile of PM Narendra Modi 

5. Instagram: Modi’s Instagram account has more than 9 million followers, he likes to keep 

his followers updated about the things carried on by him, so he posts photos, videos, etc. 

to keep the audience updated. 

However with the aid of digital media or social media, primary purpose of the Narendra 

Modi was to reach out to large target audience or voters with their message and vision. 

And without using technology or digital media it was not possible for any individual or 

party to come across with huge voters in short span of time. 
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Fig-6: Instagram Profile of PM Narendra Modi 

3. USE OF SOCIAL MEDIA IN GOVERNMENT ADMINISTRATION: 

Prime Minister Narendra Modi have started many social media platforms where the general 

public can get help related to the inconvenience in the services provided by the government of 

India, some of the best examples are as follows: 

3.1. Railway Ministry: @RailMinIndia 

Railway minister Suresh Prabhu along with Indian Railways has been working in very active way 

to attend complaints of passengers. The Indian Railways is monitoring its Twitter handle quite 

actively, and is responding to passengers in distress. He has often been applauded for the timely 

response and aid his ministry has provided to the affected, through social media. Prabhu has over 

the past two months offered quick solutions to problems tweeted by train travellers. These ranged 

from the harassment of women at a Maharashtra railway station to a distraught mother's demand 

for milk for her six-month-old on a Bihar-bound train. A team of six railway ministry officials have 

been assigned the job of monitoring and acting on Twitter complaints. 

For instance; 

Paresh Deshmukh, one of the travellers was travelling from Nagpur to Pune on Garib Rath Express 

along with his group and deboarded at Daund station, where the train had halted for 45 

minutes. This was when one of their handbags, containing phone, cash, debit cards and other 

important documents, got stolen. When they ran towards police to inform them, they realised that 

the police booth was closed. Then they used social media to inform the railway board by tweeting 

about the theft. 

Thus led to the railway board to suddenly take action about the theft and asked Paresh to share 

his contact details along with his PNR number. Then they assigned the TTE to lodge the F.I.R about 
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the whole incident. The status of this still unkown but Paresh thanked Railway Board to attend his 

complaint so actively. 

This is the tweet made by Paresh Deshmukh: 

 

Fig-7: Tweet by Paresh Deshmukh 

3.2. Foreign Affairs Ministry:  @sushmaswaraj 

Along with the Railway Ministry which is also doing excellent work over Twitter to help and 

resolve problems of people, Sushma Swaraj’s presence online on social media is also a good 

example of how citizens and the government can directly connect with each other.External Affairs 

Minister Sushma Swaraj’s Twitter timeline is always buzzing. The way she makes use of Twitter 

to help Indians across the world is no secret. From reuniting families to helping citizens recover 

their passport and travel home safely, every request for help, whether small or big, gets the 

attention from External Affairs Minister. And in this spirit of accountability, check out what she 

has been able to achieve in her tenure as Minister. 

1. Indian citizen named Agratha lost her passport and money in Berlin and received a very swift 

help. 

2. PranshuSinghal’s plea to rescue his brother from Doha airport didn’t go unheard. 

3. Dev Tamboli’s sister was rescued from the clutches of trafficking from UAE. 

4. Suzanne Lugano’s sister (of Dutch origin) who went missing in Rishikesh was found. 

5. Gopal Keshri tweeted to Swaraj about an Indian origin woman under house arrest in South 

Africa who may be physically hurt, the minister tweeted that the Indian High Commission in 

South Africa would get in touch, resulting the woman back home safely. 

http://www.youthkiawaaz.com/2016/01/indian-rail-ministry-twitter-account/
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Narendra Modi Government has launched several android apps for people such as youth, old aged, 

farmers, agriculture, students and many more. These applications aim to provide information 

about the latest agriculture trends, equipment, technologies and methods being used. 

3.3. NarendraModi App: 

This is an official App of Prime Minister of India, Narendra Modi. It brings to you the latest 

information, instant updates & helps you to contribute towards various tasks. It provides a unique 

opportunity to receive messages and emails directly from the Prime Minister. 

3.4. MyGov:  

MyGov is Government of India’s innovative citizen engagement platform for direct citizen 

participation in governance by providing an avenue for channelizing their ideas, 

comments and creative suggestions to Central Ministries and associated organizations. 

Citizens can participate in policy formulation and program implementation to usher in 

an era of direct participatory democracy. 

3.5. IRCTC App: 

IRCTC stands for Indian Railway Catering and Tourism Corporation.Rail ticketing has 

now been made simpler just by SWIPE and SHUFFLE, SELECT and BOOK. IRCTC android app is 

used to book a railway ticket anywhere in India at your fingertips. This app features to search and 

book train tickets, view and cancel tickets, retains recently added passenger details, new 

users can register from IRCTC App directly, one step login to existing user,upcoming 

journey alert and many more. 

3.6. MEAIndia App: 

This mobile application is by Ministry of External Affairs, Government of India 

(MEAIndia) acts as single window source of all information related to Ministry’s citizen 

centric services and outreach activities. The application is completely user oriented, intuitive and 

interactive with smart visuals&graphics. 

3.7. mPassportSeva App: 

This app aims at providing all the passport-related services to the Indian Citizens in a speedy, 

convenient and transparent manner. This app is one of the largest projects of the Government of 

India under the National e-Governance Plan (NeGP).MEA with a view to provide mobile 

enablement of public services, has launched a Mobile Application ‘mPassport Seva’ to offer a wide 

variety of services to smartphone users such as Passport application status tracking, locating the 

Passport Seva Kendra (PSK) and general information on various steps involved in obtaining a 
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Passport. 

3.8. BHIM App: 

BHIM (Bharat Interface for Money) is a Mobile App developed by National Payment 

Corporation of India (NPCI), based on the Unified Payment Interface (UPI). BHIM allows 

users to send and/or receive money to other from UPI payment addresses or to non-UPI based 

accounts by scanning a QR code with account number and IFSC code or MMID code (Mobile Money 

Identifier). Unlike mobile wallets (PayTM, MobiKwik, mPesa, Airtel Money etc.) which hold 

money, the BHIM app is only a transfer mechanism, which transfers money between 

different bank accounts. Transactions on BHIM are nearly instantaneous and can be 

done 24/7 including weekends and bank holidays.BHIM also allows users to check the current 

balance in their bank accounts and to choose which account to use for conducting transactions, 

although only one can be active at any time.Users can create their own QR code for a fixed amount 

of money, which is helpful in merchant to seller, seller to buyer transactions.Users can also have 

more than one payment address.If the 12-digit Aadhaar number is listed as a payment ID, the 

BHIM app will not require any biometric authentication or prior registration with the bank or 

Unified Payment Interface (UPI). It allows users to use mobile numbers from their contact book 

to send money and also save payment addresses for future use without needing to type the 

address again. User can also check the Transaction History, which only shows transaction through 

BHIM. 

3.9. KisanSuvidha App: 

KisanSuvidha app has been developed to help farmers by providing relevant information to them 

quickly. With a click of button, they can get the information on weather of current day and next 5 

days, dealers, market prices, agro advisories, plant protection, IPM practices, etc. Unique features 

like extreme weather alerts and market prices of the commodity in nearest area and the maximum 

price in state as well as India have been added to empower farmers in the best possible manner. 

3.10 . Aadhar Mobile App: 

A new mobile app has been launched to enable Aadhaar holders to download their Aadhaar details 

on mobile phones. The app is meant to carry residents’ Aadhaar number and 

demographics data viz. Name, Date of Birth, Gender, Address and Photograph on mobile 

phone.The app is compatible with a large number of Android phones. The app may be downloaded 

through Google Play app store on mobile numbers registered in UIDAI’s database. 

 

 

https://en.wikipedia.org/wiki/Paytm
https://en.wikipedia.org/wiki/MobiKwik
https://en.wikipedia.org/wiki/M-Pesa
https://en.wikipedia.org/wiki/Airtel_India#Airtel_Money
https://en.wikipedia.org/wiki/Aadhaar
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4. CONCLUSION: 

As we know there are only few things in this world that do not have two sides; similarly, Social 

Media also has both benefits as well as drawbacks. On one side it can create awareness about a 

thing’s advantages and disadvantages, on the other side it can help fraudsters to spread rumors 

about someone or something. 

But Prime Minister Narendra Modi has been using social networking in the most effective and 

efficient manner. In order to maintain direct contact with the people of country he wishes the 

citizens on various occasions and festivals using various social media platforms such as Twitter, 

Facebook and Instagram. PM Modi all his doings whether it may be good or bad, to the people of 

the country by posting it on Social Media. Our Prime Minister has brought in the scheme of ‘Digital 

India’ to make India digital and is working on it. In order to offer services and information related 

to government he has launched various apps, few of them have been mentioned in this paper. Also, 

there are many more informative and service oriented apps. Through his channel on YouTube one 

can watch his speeches on various occasions live and all the political campaign speech as well. PM 

Modi has changed the scenario and style of government administration and political campaign.  
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