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ABSTRACT: 

In recent years, there has been a high growth in india and worldwide knowledge and control of 

Corporate Social Responsibility (CSR). CSR introduced in the year of 1960, it was use to 

connect business and society. Corporate social responsibility (CSR) refers to tactics that 

corporations or businesses use to conduct business in a way that is ethical, socially responsible, 

and developmentally useful to the large community. It is a concept in which businesses, in 

addition to profit and growth, exhibit concern for societal and environmental welfare by 

accepting responsibility for the influence of their operations on stakeholders, workers, 

shareholders, consumers, suppliers, and civil society. It considers the social and environmental 

consequences of a company's financial action plans of the banks. promote economic 

development.maintain environmental safety in this regard, the steps done by corporations and 

regulatory agencies in industrialised countries are highly commendable. CSR operations by 

financial institutions, on the other hand, are not doing so well in developing countries. The 

current article examines CSR activities in the Indian banking sector in this context. 
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INTRODUCTION: 

 

CSR is one method to help establish trust, but not by grandiose, far-flung contributions in 

charity, but rather through local, tailored efforts. Offering financial literacy initiatives in local 

schools, developing outreach and financial help for the elderly in senior and care homes, and 

hosting public education days when anyone may come in for free financial guidance are all 

examples of this. It also entails having an active role in local communities, allocating CSR 

funding to local events, cleanup projects, and environmental initiatives.Going local means 

making your efforts obvious to the people who are most likely to conduct business with your 

bank: your community. You've already completed one of the most important steps in securing 

long-term clients and increasing the advantages of corporate social responsibility for your bank if 

you can create trust through CSR efforts that aren't aimed at making a sale but rather at 

improving your community. You've already completed one of the most important steps in 

securing long-term clients and increasing the advantages of corporate social responsibility for 

your bank if you can create trust through CSR efforts that aren't aimed at making a sale but 

rather at improving your community. In recent years Corporate Social Responsibility (CSR) has 

witnessed an ascendancy and resurgence at the global level.  

Corporate social responsibility (CSR) is a type of business self-regulation with the aim of being 

socially accountable. It allows companies to review the kind of impact they are having on all 

aspects of society, including economic, social, and environmental. To engage in CSR means that 

a company is operating in ways that enhance society and the environment, instead of 

contributing negatively to them. The corporate social responsibility in banks will continue to 

grow. Modern consumers research their banks, learn their spending habits, learn how they use 

money, and often look at community and consumer opinions before ever contacting that 

organization. Investing in a social responsibility program inside your community (and outside it 

if your bank is large enough) will help you to create a positive impact, which will benefit your 

potential customers as well as your organization‟s growth. 

https://everfi.com/insights/white-papers/creating-a-loyal-consumer-corporate-social-responsibility/
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Definition: Social responsibility of business is only to use its resources and engage in activities 

designed to increase its profits so long as it stays within the rules of the game which is to say, 

engage in open and free competition. -Friedman(1962). 

REVIEW OF LITERATURE 

Dr.AhmedKhalilMohammad:study of CSR in the Indian business organizations brings out that 

the CSR activities of the Indian business organizations are largely concentrated on philanthropy 

or at best an extension of philanthropy. This finding is similar to the Karmyog study on CSR 

Ratingof India‟s 500 largest companies. 

Ms. Anjali Taide’s:comparative analysis of Ten Indian Companies rates theseten companies on 

their CSR performance and also evaluate of the effect oftheir CSR activities.This study also 

follows the Karmyog‟s “Triple BottomLine” rating approach.The study significantly observes 

that there is  no correlation between the performance of companies in the stock market andtheir 

CSR ratings, for often stocks of those companies which have high ratingon CSR had fallen in the 

market compared to the companies which had lower CSRrating.  

Ventura and Vieira: made a study to understand the dynamics of institutionalizing corporate 

social responsibility in the field of Banking Organizations in Brazil and found that from being an 

isolated marginal action, CSR in the past ten years is now a structured action in banking 

organizations.  

Ball Kim: proposed a shift in view from corporate social responsibility to corporate social 

performance (CSP) as a means to assess CSR policies and practices. A harmful product category 

was chosen to illustrate how corporate social performance using a consumer's point-of-view can 

be assessed.  

Anshul Agarwal:in her paper titled “The New Spectrum of Corporate Social Responsibility in 

Emerging Economies” take note of the acceptance that the idea of CSR has received from all 

stake holders. Analyzing the CSR reports of India‟s 20top companies, the author observes that 
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the CSR has become a key factor andhelping tool in the success story of many companies. This 

is evidenced by the innovative “societal marketing” strategy in creasingly beingadopted by thec 

ompanies.The focus of this study is a systematic analysis of the CSR spectrum inthe developing 

countries and the possible impact of adoption of this spectrum on the emerging marketsinthes 

ecountries. 

 

OBJECTIVES OF THE STUDY: 

1.To study and analyse the level of satisfaction of loan beneficiaries on the performance of banks 

with regard to the Corporate Social Responsibility (CSR). 

2.To provide suggestions and recommendations to improve the level of performance ofbanks on 

the Corporate Social Responsibility (CSR) activities. 

HYPOTHESIS: 

Ho1: There is no relationship between beneficiary satisfaction and level of corporate social 

responsibility. 

RESEARCH METHODOLOGY: The study is based on both primary data and secondary 

dataThe respondents were asked to give their perception on the various activities relating to 

Corporate Social Responsibility conducted by the banks. 
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DATA ANALYSIS 

ANOVA 

 

Sum of 

Squares df 

Mean 

Square F Sig. 

Perception On 

CSR 

ActivitiesofOr

ganisation 

 

Between Groups .874 1 .874 1.097 .297 

Within Groups 78.036 98 .796   

Total 78.910 99 
   

Impact of 

CSR activities 

on 

organization. 

 

Between Groups 2.037 1 2.037 .834 .005 

Within Groups 23.923 98 .244   

Total 25.960 99 
   

level of 

implication of 

CSR 

activitiesin 

your 

organisation. 

 

Between Groups .162 1 .162 .265 .608 

Within Groups 59.838 98 .611 
  

Total 60.000 99 
   

Satisfactory 

level on the 

performance 

of your 

organisation 

on CSR 

activities.  

Between Groups .162 1 .162 .265 .608 

Within Groups 59.838 98 .611   

Total 60.000 99 

   

 

RESULTS: This table represents the reveals of that the association Age and Perception on 

activities organisation F value 1.097 and p value is 0.297 is greater than at 0.05, Impact activities 

organization F value 0.834 and p value is 0.005 is greater than at 0.05, Level of implication CSR 

activities in your organisationF value 0.265 and p value is 0.608 is greater than at 0.05, 

Satisfaction level the performance your organization CSR Activities F value 0.265 and p value is 

0.608 is greater than at 0.05. Hence it concludes, there is no significant Perception, Impact, Level 

of The chi-square  test gives the result the value 7.987  with df. 6 at 5% significance level p value 
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is 0.241. there is no significant difference between experience and level of implication of CSR  

activities in  your organisation. there is no significant difference between experience  and 

Satisfactory level on the performance of your organisation on CSR  activities. 

SBI BANK CSRACTIVITIES 

State Bank of India (SBI), with a 200-year history, is the largest commercial bank in India 

interms of assets, deposits, profits, branches, customers and employees. The Government 

of Indiais the single largest shareholder of this Fortune 500 entity with 61.58% ownership. SBI is 

ranked60th in the list of Top 1000 Banks in the world by "The Banker" in July 2012.The origins 

of State Bank of India date back to 1806 when the Bank of Calcutta (later called theBank of 

Bengal) was established. In 1921, the Bank of Bengal and two other banks (Bank ofMadras and 

Bank of Bombay) were amalgamated to form the Imperial Bank of India. In 1955, the Reserve 

Bank of India acquired the controlling interests of the Imperial Bank of India andSBI was 

created by an act of Parliament to succeed the Imperial Bank of India.The focus areas of your 

Bank‟s CSR activities include Healthcare, Education, Livelihood, Skill Development, 

Environment Protection of National Heritage, Empowerment of Women, youth, and senior 

citizens, amongst others. CSR activities in project mode are implemented through the SBI 

Foundation, the CSR wing of State Bank of India established in 2015 with a vision of becoming 

a premier CSR institution in India through your Bank‟s tradition of “Service Beyond Banking”. 

During the last four years of its existence,various CSR activities to live up to the ethos of giving 

back to the society with the active engagement of its employees. CSR spend during financial 

year 2020 In Financial year 2019, the net profit of your Bank stood at ` 862 crore and 1% of the 

profit, that is, ` 8.62 crore has been budgeted as CSR fund of your Bank for Financial year 2020. 

With the approval of RBI, your Bank contributed a total of `27.47 crore for various initiatives 

under its CSR commitments. 

Education:.Six school buses worth `52.57 lakh was donated for various schools of 

disadvantaged children.Distribution of Laptops, Projectors, benches, Tables, chairs, and library 
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cabinet, amongst others for underprivileged students at schools  Provided water purifiers to 

schools at backward places to enable drinking water facility to children. 

Healthcare: In Healthcare, State Bank of India provides basic infrastructure to Hospitals and 

NGOs to improve the medical facilities of underprivileged and economically weaker sections of 

the society. To deliver quality healthcare services, an amount of `1.75 crore has been spent. 

Skill Development: India is one of the youngest nations in the world with more than 50% of its 

population below 25 years of age. Employability of the growing young demography is 

considered as one of the most important factors in the economic development of the country. 

State Bank of India has undertaken skill development initiatives as a focus area to support the 

supply of trained manpower. 

Empowerment of Women and Senior Citizens: 

1. Donation of 13-seater TATA Winger vehicle to the Society of Sisters of the Destitute 

Santhisadan, Oramanjhi, Ranchi  

2. 2.Donation of a bus for senior citizen pilgrims to Sri Varaha Lakshmi Narasimha Swamy 

Temple.etc. 

HDFC BANK CSR ACTIVTIES: 

HDFC Bank provides a number of products and service including wholesale banking, retail 

banking, treasury, auto loans, two-wheeler loans, personal loans, loans against property, 

consumer durable loan, lifestyle loan and credit cards. Along with this various digital product are 

Payzapp and Smart buyHDFC Bank was incorporated in 1994 as a subsidiary of the Housing 

Development Finance Corporation, with its registered office in Mumbai, Maharashtra, India. Its 

first corporate office and a full-service branch at Sandoz House, Worli were inaugurated by the 

then Union Finance Minister, Manmohan Singh.As of 30 June 2019, the Bank's distribution 

network was at 5,500 branches across 2,764 cities. The bank also installed 

https://en.wikipedia.org/wiki/Wholesale_banking
https://en.wikipedia.org/wiki/Retail_banking
https://en.wikipedia.org/wiki/Retail_banking
https://en.wikipedia.org/wiki/Retail_banking
https://en.wikipedia.org/wiki/Personal_loan
https://en.wikipedia.org/wiki/Credit_card
https://en.wikipedia.org/wiki/Housing_Development_Finance_Corporation
https://en.wikipedia.org/wiki/Housing_Development_Finance_Corporation
https://en.wikipedia.org/wiki/Housing_Development_Finance_Corporation
https://en.wikipedia.org/wiki/Maharashtra
https://en.wikipedia.org/wiki/Worli
https://en.wikipedia.org/wiki/Ministry_of_Finance_(India)
https://en.wikipedia.org/wiki/Manmohan_Singh
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430,000 POS terminals and issued 23,570,000 debit cards and 12 million credit cards in FY 

2017.It has a base of 1,16,971 permanent employees as of 21 March 2020. 

Empowering through Sustainable Livelihood Initiatives (SLI) 

HDFC Bank‟s Sustainable Livelihood Initiatives are designed to empower thousands of people, 

particularly women in rural parts of India. Through this initiative, the Bank reaches out to the un-

banked and the under-banked segments of society and in doing so, it seeks to help as many 

people as possible at the bottom of the pyramid by providing them with livelihood finance. 

Promoting Education: Education is one of the building blocks of any nation. With the aim of 

having „every child in school and learning‟ the Bank‟s interventions will aim at mainstreaming 

children and improving the quality of education they receive. A multitude of interventions such 

as educational sponsorships to students belonging to economically/socially/physically challenged 

categories and from the families of war veterans and the personnel in public services of defence 

and security training programs for teachers, supporting the infrastructure or running cost of 

reading programs, libraries, supportive classes, computers, science laboratories, physical 

education etc. will be undertaken to create a conducive learning environment and to promote 

learning. 

Environmental Sustainability: 

Sustainability is one of the core values of the Bank and climate change mitigation and 

environmental improvements are essential elements of its strategy for sustainability. The Bank 

will initiate multiple projects implemented directly or through consultant partners to manage its 

emissions and to introduce environmentally friendly practices. Social Communication will be 

used as an effective tool in influencing behavior and creating a sustainable environment for the 

community. 

Rural Development: 

With the objective of contributing to the improvement of the economic and social well-being of 

people in rural areas, the Bank will initiate programs that empower the rural population. These 

will range from making financial services and products available to these areas and bringing 

https://en.wikipedia.org/wiki/Payment_terminal
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them within the banking fold, to creating innovative products to suit the requirements of the rural 

population. 

IMPORTANCE OF CSR FOR BANK‟S 

Today, companies are increasingly adopting socially responsible practices because of their 

long-term benefits. Some of the benefits areCreating and maintaining a high reputation; 

Securing strong relationship with stakeholders Creating a better, safer and more stimulating 

work culture Improving business management efficiency Protecting from boycottactions 

Making access to funding easier Benefiting from fiscal advantages and administrative 

facilitation. Reducing enterpriser 

 

SUGGESTIONS: 

1. Few banks employees are not aware about CSR activities. Banks should explore CSR 

activities. To Encourage to the employees in banks. 

2. The awareness of CSR will help the economy of banking sectorand it‟s impact on society. 

3. The awareness programme or training should be conducted in each and every branch of 

banks. 

4. Communication of CSR activities done by the bank to general public shouldbe done with 

the help of newspaper, radio, Television and social media. 

5. Every last Saturday of the month few hours should be dedicate for CSR activities in local 

areas of each branch. 

Conclusion: Corporate Social Responsibility (CSR) is the concept that has acquired eminence in 

particularly in banks . Every bank has to follow the policy that puts emphasis upon CSR, which 

produces a report, annually, detailing its activities. Every activity should be able to identify the 
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corporate activity, which is publically accountable and the activities, which are not publically 

accountable of CSR are to be taken into consideration to comprise all of the CSR activities, these 

are, transparency sustainability, accountability. In understanding the concept of CSR, it is vital to 

understand, how it renders a significant contribution in promoting effective growth and 

development of the of the SBI and HDFC banks in India. Within the banks, there are number of 

aspects that need to be taken into consideration, these are, changes, well-being, alleviation of 

societal problems and so forth. The individuals need to make effective use of knowledge and 

competencies to promote well-being and development of the Banks.  
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