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Abstract 
 

Visual communication is a form of communication that uses visual elements to deliver a 

message. Visual communication can take many different forms, such as illustration, 

typography, color, signage, and drawings. A strong visual communication piece should be 

able to clearly communicate its message to the viewer. With time, visual communication 

design, or graphic design, has been invented to endorse an artifact of service and to transmit 

a message. During the past ten years, the usage of visual communication design in mass 

communication has gradually increased. Thus, the main concern of this piece of writing is to 

assess the changing pattern in the use of visual communication design in mass 

communication. To accomplish this research a qualitative research method has been used 

which is based on secondary sources and is descriptive in nature. This research has 

concluded a sharp shift in the usage of visual communication design or visual graphics in 

mass communication. 
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media, social networking sites. 

Introduction 
 

Visual communication design or graphic design is a way to endorse an artifact or service and 

to transmit a message. It is connected to the process of fictionalising many visual 

components such as typographical items with pictures, illustrations, and comics in 

accordance with the functional aspect and data taking into consideration the design 

principles. As an interdisciplinary phrase, it makes reference to several fields that have 

concentrated on communication and presentation points as a means to communicate the 

message, which is prepared as images, to the audience that is being targeted. 
 

The phase that corresponded to the late 19
th

 and early 20
th

 century saw visual 

communication design as a primary component of mass media. Visual communication design 

is a visual way of expressing oneself. The creative process of visual communication design 

involves the visualisation of written and visual elements by organising them in all digital 

media and on two-dimensional surfaces. These components are then transmitted using 

various media in order to convey the message to the predetermined audience in accordance 

with the planned marketing strategies and objectives. Since then, the use of visual 

communication design has been increasing day by day. Therefore, this work intends to assess 

how visual communication design has been used in mass communication and what kind of 

changes it has brought up. 
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Visual Communication Design in Newspapers 

In the modern world, people have access to massive volumes of information every day, 

including communication and commercial messages in a variety of formats with excessive 

visual and audio content. The graphic information necessitates a better ability for detail 

observation, fashion, social trends, and cultural shifts (Scherer, 2012). Since readers choose 

the content they consume, new tactics, models, and techniques for grabbing their attention 

and aiding in the comprehension of information content have arisen (Machin and Polzer, 

2015). 
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As a factor of proximity among younger generations, communication design has proven 

crucial for improving the effectiveness of journalistic information, encouraging information 

understanding, and enabling the infrastructures necessary for the implementation of a 

comprehensive strategy of visual modernization. Publications can boost quality and retain a 

high degree of credibility by utilising an efficient communication design, which gives them 

a competitive advantage. Its inclusion is crucial to attracting and keeping readers in a culture 

where graphic elements in the media are widely used. 
 

Visual Communication Design in Magazines 
 

In the first years of the new millennium, the journal had a period of innovation. The market 

saw the introduction of new titles with more contemporary characteristics of design, which 

propelled the magazine market to new heights. Both the design and the editorial staff were 

impressed. Readers of publications such as India Today and Outlook were encouraged to 

attain a deeper knowledge of the world and to engage with it in novel ways. A magazine 

used a variety of different approaches and methods to visually portray the creative 

possibilities that were available to them. Amongst these were, to name a few, unexpected 

combinations, the use of typography as a design element, the use of type with photos or 

other visuals, colour, collage, humour, fashion and beauty, celebrity, and articles written in a 

revealing style, superb reproduction quality, and most importantly, insertions of many different 

kinds. These methods generated debate as well as excitement, and they appealed to and 

inspired everybody and everyone who glanced at a magazine. This innovative strategy was a 

significant step forward in the manner in which magazine designers handled the topic they 

were working on. 

The lifespan of magazines is far longer than that of any other form of communication 

medium. They bring some measure of delight and enjoyment to the readers, and they entice 

them. The design and editorial of a magazine are two of its most important components 

since they help convey the tone, atmosphere, and overall concept of each individual article 

while simultaneously bolstering the overall identity of the publication as a whole. In the 

following chapters, in addition to discussing these few qualities of delight and excitement 

that are widespread in modern magazines, we will also analyse other characteristics and 

purposes of a magazine. 
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Visual Communication Design in Televis Media 
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According to research and reports, social media are becoming more and more vital, and the 

news that receives significant attention on blogging and Twitter differs greatly from that 

which is delivered by the old mainstream media. In addition, consumers of news are rapidly 

transitioning to more modern platforms. For instance, more than six in ten people acquire 

news through their smartphones at least once per week, and more than one-third do so on a 

daily basis. 
 

The fact that consumers of news no longer rely solely on a single platform to do it is perhaps 

the most fascinating aspect of this development (i.e., online). According to the findings of the 

survey titled "The State of the News Media" (2013), the typical news 
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consumer now obtains news via a combination of the internet and conventional offline 

sources. According to the results of a study performed in 2012 by the “Pew Research Center 

and the Economist Group,” more than half of respondents who use tablets to access news 

also receive news on their smartphones; approximately 8 in 10 respondents also see news on 

their personal computer or laptop; half also see the news in print from, i.e., through 

newspaper; and one in four people access news on all four platforms. In addition, the “State 

of the News Media Study” published in 2013 revealed that the primary websites of news 

organisations such as “newspapers,” “cable,” and “network news” entice 20 of the 25 most 

prevalent news sites. 
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Few credibility studies have investigated how channel qualities, such as the online platform, 

effect the credibility of the source, despite the all-pervasive nature of news in today's digital 

world. For instance, the research that Johnson and Fahmy (2009) conducted specifically 

centred on determining how users of a certain news website evaluate the trustworthiness of 

the television station that is linked with the website. Other scholars have investigated how 

the Internet is utilised as a medium to cover war and military conflicts in light of the growing 

number of people who get their news from the Internet as their primary source of information. 

One of the paradoxes of online war reporting is that while one would anticipate that cyber 

innovations would decentralise the politics of war by relieving access to the information 

about conflict, various governments have attempted to co-opt new media. This is true even 

though online newspapers have advanced past the so-called shovel ware stage of online 

journalism and have started to frequently incorporate hyperlinks and visual effects (stills and 

video) in their reportage (Walsh and Julien, 2006). 
 

Recent research suggests that internet news stories, just like its more traditional counterparts, 

correlate with the recognised norms of each government and each culture. This is the case, 

according to the research that has been conducted thus far. For instance, research that looked 

at how “CNN” and “Al-Jazeera” news sites roofed stories about Iraqi civilian losses during 

the Iraq War” found that both news channels communicated messages that were intended to 

influence public opinion in a particular direction (Youssef, 2004). 
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Visual Communication Design in Social Networking Sites 
 

There has been a change toward the use of visual pictures in the conservationism of social 

media as a result of the growth of platforms such as YouTube, Instagram, and Snapchat. 

Some of the most widely used social media sites are those that concentrate their attention 

primarily on visual content, such as photographs and videos. The trend has been adopted by 

more omnipresent platforms like “Facebook” and “Twitter,” which have both emphasised 

visual graphics inside their respective services. In point of fact, the distributing of images is 

becoming an essential component of the social media experience in the modern era. This 

shift toward images may alter how we connect to each other and the society around us, and 

how we view and create our sense of self, given that social media sites are the dominant hub 

for social contact least amongst young people in western countries. This could have 

significant implications for the future of humanity. According to Highfield and Leaver 

(2016), this shift in social media practises is requiring researchers to broaden and diversify 

the way social media is examined and addressed (p. 49). This is because, up until relatively 

recently, the majority of research conducted online focused on text-only aspects of online 

communication or the structural elements like hyperlinks (p. 48). 
 

The visual image is an exceptional object (of research). Visual pictures are frequently 

regarded to be extra channels of communication supplementing written or spoken content 

since they assist the observer in gaining a quicker comprehension of a message. Visual 

pictures are also capable of creating meaning on their own, and they frequently contain more 

than one interpretation (Hand, 2017: 218). 
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participation (Fahmy, Bock, and Wayne, 2014). To consider this move for visual imagery on 

social media simply as the return of visual communication, however, would be to overlook 

the point of what is happening. Text, images, videos, hashtags, and emoticons are just some 

of the forms of content that can currently be hosted on social media stages, which are 

increasingly becoming more multimodal. In addition to this capability, social media 

platforms allow for the framing, filtering, and editing of visual pictures prior to their 

dissemination. Online visuals, then, provide highly strategic and reactive communication to 

express a distinct impression of the presenter, an artifact, or a place, amongst many different 

things, in addition to adding info to a message and elaborating on "who we are." This is 

because online visuals have the ability to be viewed in a variety of contexts and devices, 

including mobile devices, desktop computers, and tablets. 
 

We can learn from the experience of the Arab Spring, which occurred when photos were 

widely shared on the internet, giving rise to recognisable symbols that played a role to end 

the rule of corrupt governments (e.g., Tunisia, Egypt). Individuals throughout the Arab 

Spring used the social networking platforms available on the internet as a method to 

disseminate information about their struggles to a wider audience. As a matter of fact, the 

triumph of the rebellion that took place in Egypt in 2011 has resulted in what is now 

commonly referred to as Egypt's Facebook Revolution. There is another example of the 

death of 28 years old Khalid Said after beaten by policemen in public on the street of 

Alexandria in Egypt. A Facebook page entitled "We Are All Khaled Said" was established 

soon after he passed away. The website's popularity resulted in approximately 500,000 new 

users signing up for accounts. Images of Mr. Said grinning were juxtaposed with graphic 

images of his battered face on this page, creating a visual icon and acting as one of the main 

impetuses for the “Egyptian revolution” and widespread protests in January 2011. 

However, it is essential to keep in mind that the revolution that occurred in 2011 was not 

started on the Internet; rather, it was the people who were physically protesting in the streets 

of Egypt who were the ones who made the actual difference. Ali and Fahmy (2013) admit that 

“Facebook” was not responsible for the increase in individuals' levels of bravery. They 

emphasise that despite this, it was undoubtedly a significant motivating factor in the 

rebellion. 
 

Conclusion 

Thus, to sum up, this work found that because of the increasing use of visual communication 

design, the taste and preference of the majority of people have also changed. The work 

noticed that since the end of the previous decade, illustration has undoubtedly altered. The 

evolution of illustration has been impacted by a number of causes. The distinction between 

illustration and graphic design began to blur as illustrators began branching out into new 

media, combining illustration and graphic design. Another significant tendency in 

illustration exists. We can't deny the trend, which began a decade ago and is still present 

now, that despite the widespread distribution of their work through digital media, illustrators 

tend to turn back to more conventional illustration styles. Moreover, the work claimed that 

the younger generation collects and processes pictures in a very altered way than the 

compeers of older adults has historically done, particularly in the context of new media, where 

young viewers are regularly exposed to internet graphics. This is because young viewers are 

persistently exposed to online visuals. 
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