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U;wt iksVZyksa ij fn;s tkus okys foKkiuksa ds vuqlkj ikBdksa dh 

[kjhnnkjh dk v/;;u 

Mk- fnokdj voLFkh 

lgk;d vkpk;Z] i=dkfjrk ,oa tulapkj foHkkx] N=ifr 'kkgw th egkjkt fo’ofo|ky;]dkuiqj]m-iz- 

bZ&esy % drdiwakarawasthi@gmail.com 
 

  

vkt cktkjhdj.k ds ;qx esa cgqr lkjh daifu;ksa ds ,d tSls mRiknksa dh Hkjekj gks x;h gSA ftlls miHkksDrkvksa dks  

viuh vko’;drkvksa ls lacaf/kr oLrqvksa dks [kjhnus ds fy;s fu.kZ; ysus esa Hkze dh fLFkfr iSnk gks tkrh gS ftlls os 

mudh xq.koRrk ds ckjs esa vkLoLr gksdj mUgsa [kjhnus ds fy;s fofo/k L=ksrksa ls tkudkfj;ka tqVkus dh dksf’k’k djrs gSa] 

ftuesa ls foKkiu izeq[k gSaA izLrqr ’kks/ki= esa ’kks/kdrkZ us fofHkUu U;wt iksVZyksa ij fn;s tkus okys foKkiuksa dk ikBdksa 

dh [kjhnnkjh ij izHkko dk v/;;u fd;k gSA vr% mlus mRrj izns’k ds dsUnzh;@jkT; fo’ofo|ky;ksa ds i=dkfjrk 

foHkkx esa v/;;ujr~ 330 fo|kfFkZ;ksa ,oa muesa v/;kiujr~ f’k{k.k dfeZ;ksa dks mn~ns’;iw.kZ izfrp;u i)fr ls p;fur dj 

LofufeZr osc U;wt iksVZy erkoyh dh en~n ls lacaf/kr vkadM+ksa dk laxzg.k fd;k gSA vkadM+ksa ds fo’ys’k.kksijkUr ik;k 

fd& a): vf/kdka’k ikBdksa us viuh [kjhnnkjh esa U;wt iksVZyksa ij ns[ks x;s foKkiuksa ds izHkko dks Lohdj fd;k( b): 

ikBdksa ds fyax dk U;wt iksVZyksa ij ns[ks x;s foKkiuksa ds vk/kkj ij mudh [kjhnnkjh esa dksbZ fo’ks"k izHkko ugha iM+rk gS( 

c): 50 o"kZ ls vf/kd vk;qoxZ ds ikBdksa us viuh [kjhnnkjh esa U;wt iksVZykas ij ns[ks x;s foKkiuksa ds lokZf/kd izHkko dks 

Lohdj fd;k tcfd vU; vk;qoxksZa ¼18&25] 25&35 ,oa a35&50 o"kZ½ ds ikBdksa us viuh [kjhnnkjh esa U;wt iksVZykas ij 

ns[ks x;s foKkiuksa ds lkekU; izHkko dks Lohdj fd;kA 

Ikz;qDr rduhdh 'kCn% U;wt iksVZy] foKkiu lkexzh] ikBd] [kjhnnkjh] O;fDrxr pj bR;kfnA 

vkt lekt esa miHkksDrkoknh laLd`fr cgqr rsth ds lkFk c<+ jgh gSA gj O;fDr vius jkstejkZ 

dh ftUnxh esa iz;ksx gksus okys mRiknksa ds ckjs esa izekf.kd tkudkjh mUgsas [kjhnus ls igys fofo/k L=ksrksa 

ls tqVkus dk iz;kl djrs gSa] ftuesa ls foKkiu izeq[k gSaA ykfjlk csMxqM ¼2019½ us ik;k fd 64 izfr’kr 

b.VjusV miHkksDrk viuh vko’;drk ds mRiknksa ls lacaf/kr foKkiuksa dks xwxy ,sM ds tfj;s ns[krs gSaA 

fudksys tsUpj ¼2020½ us Hkh ik;k fd 50 izfr’kr ikBd viuh vko’;drk ds mRiknksa ls lacaf/kr 

foKkiuksa dks U;wt iksVZyksa ij [kkstrs gSaA dqN ,slk gh ykfjlk csMxqM ¼2019½ us Hkh ik;k fd ,d vkSlr 

laf{kIrka'k 
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Qslcqd iz;ksxdrkZ eghus esa de ls de 10 foKkiuksa dks ns[krk gSA ftlesa ls iq:"k de ls de 11 

foKkiuksa ,oa efgyk;sa de ls de 14 foKkiuksa dks gj eghus ns[krh gSaA bruk gh ugha ;s foKkiu 90 

izfr’kr miHkksDrkvksa dks lacaf/kr mRikn dh [kjhnkjh ds fy;s izHkkfor djrs gSa ¼MsfoM fofy;e] 2020½A 

[k.Mkjs o lw;Zoa’kh ¼2016½ us mn~?kkfVr fd;k fd fdlh mRikn dh tkuh ekuh gLrh ds }kjk vkWuykbu 

czkafMax miHkksDrkvksa dh [kjhnnkjh ds fu.kZ;ksa dks izHkkfor djrh gSA fudksys tsUpj ¼2020½ us ik;k fd 

18&25 vk;qoxZ ds 58 izfr’kr b.VjusV miHkksDrk U;wt iksVZyksa dks ns[krs gSaA rFkk U;wt iksVZyksa ij 

foKkiuksa dks ns[kus ds i’pkr~ os viuh vko’;drk ,oa mi;ksfxrk ds vuqlkj mUgsas [kjhnus dk fu.kZ; 

ysrs gSaA blh Ádkj ykfjlk csMxqM ¼2019½ us Hkh ik;k fd vf/kdka’k 7&24 o"kZ vk;qoxZ ds ikBd fdlh 

mRikn dks [kjhnus dk fu.kZ; ysus ls igys os mlls lacaf/kr foKkiuksa dks vkWuykbu ns[krs gSa] rFkk 

mlds laca/k esa vU; miHkksDrkvksa dh izfrfØ;kvksa ¼jsfVax½ dks Hkh ns[krs gSaA 

 pkS/kjh] fQu ,oaa vksylsu ¼2007½ us fu’d"kZ fudkyk fd ijaijkxr ek/;eksa dh vis{kk U;wt iksVZy 

ij foKkiu T;knk izHkkoh gksrs gSaA ikBd buds }kjk iznRr tkudkjh dh rqyuk vU; dEifu;ksa ls djus 

ds i’pkr viuh vko’;drkuqlkj bUgsa [kjhnus dk fu.kZ; ysrs gSaA ykfjlk csMxqM ¼2019½ us ik;k fd 

46 izfr’kr b.VjusV miHkksDrk ohfM;ks foKkiuksa dks ns[kdj viuh [kjhnnkjh dk fu.kZ; ysrs gSa( rFkk 43 

izfr’kr miHkksDrk viuh iwoZ [kjhnnkjh ds vuqHkoksa rFkk lacaf/kr foKkkiuksa ds vk/kkj ij viuh [kjhnnkjh 

dk fu.kZ; ysrs gSa ¼fudksys tsUpj] 2020½A tcfd jsotsV dh losZ fjiksVZ ¼2019½ ls ;g rF; lkeus vk;k 

fd 42 izfr’kr miHkksDrkvksa ds vuqlkj osc ek/;eksa esa fn;s x;s vf/kdka’k foKkiu mudh okLrfod 

vko’;drkvksa ls lacaf/kr ugha gksrs gSaaA fde ¼2013½ us crk;k fd vkWuykbu foKkiu U;wt iksVZy ij 

vkls/kd ¼fMLVªSDVj½ dk dk;Z djrs gSaA blh izdkj jsotsV dh losZ fjiksVZ ¼2019½ us crk;k fd vf/kdka’k 

foKkiuksa esa ,d gh lUns’k dh iqujko`fRr miHkksDrkvksa esa muds izfr v:fp iSnk djrh gS] rFkk 73 

izfr’kr miHkksDrk osc ek/;eksa esa ikWi&vi foKkiuksa dks ilUn ugha djrs gSa ¼ykfjlk csMxqM] 2019½A 

mijksDr ’kks/k v/;;uksa ds fo’ys"k.kksijkUr nks fojks/kkHkk"kh ’kks/k ifj.kke izkIr gq;s gSaA ftuds vk/kkj ij 

;g fuf’pr rkSj ij ugha dgk tk ldrk gS] fd U;wt iksVZyksa ij fn;s x;s foKkiu miHkksDrkvksa ds fy;s 

mudh okLrfod [kjhnnkjh dk fu.kZ; ysus esa mi;ksxh gksrs gSa] ;k fQj os miHkksDrkvksa dh okLrfod 

t:jrksa ls lacaf/kr ugha gksrs gSaA vr% ’kks/kdrkZ ds le{k ,d fuf’pr fu’d"kZ ij igqapus dk ;{k iz’u 
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[kM+k gqvk( ftlds fu/kkZj.k gsrq ’kks/k fd;s tkus dh furkar vko’;drk gSA izLrqr ’kks/k v/;;u esa 

’kks/kdrkZ }kjk fuEukafdr iz’uksa dk lek/kku [kkstus dk iz;Ru fd;k x;k gS& 

 U;wt iksVZyksa ij fn;ss tkus okys foKkiuksa dk ikBdksa dh [kjhnnkjh ij D;k izHkko iM+rk gS \ 

 U;wt iksVZyksa ij fn;ss tkus okys foKkiuksa dk fyax ds vuqlkj ikBdksa dh [kjhnnkjh ij D;k 

izHkko iM+rk gS \ 

 U;wt iksVZyksa ij fn;ss tkus okys foKkiuksa dk vk;qoxZ ds vuqlkj ikBdksa dh [kjhnnkjh ij D;k 

izHkko iM+rk gS \ 

mijksDr ’kks/k iz’uksa ds vkyksd esa] ’kks/kdrkZ us fuEukafdr ’kks/k mn~ns’;ksa dk l`tu fd;k gS& 

 U;wt iksVZyksa ij fn;ss tkus okys foKkiuksa dk ikBdksa dh [kjhnnkjh ij izHkko dk v/;;u djukA 

 U;wt iksVZyksa ij fn;ss tkus okys foKkiuksa dk fyax ds vuqlkj ikBdksa dh [kjhnnkjh ij izHkko 

dk rqyukREkd v/;;u djukA 

 U;wt iksVZyksa ij fn;ss tkus okys foKkiuksa dk vk;qoxZ ds vuqlkj ikBdksa dh [kjhnnkjh ij izHkko 

dk rqyukREkd v/;;u djukA 

Ikz;qDr rduhdh inksa dh ifjHkk"kk %  

 U;wt iksVZy % izLrqr 'kks/k ds lUnHkZ esa U;wt iksVZy ls rkRi;Z b.VjusV vk/kkfjr ,d ,sls 

igqap fcUnq ls g]S tks fofo/k izdkj ds lekpkjksa ls lacaf/kr oscistksa dk tky gksrk gS] rFkk 

ikBdksa dks ,d gh LFkku ij fofo/k izdkj ds lekpkj] QksVks] ohfM;ks] vkWfM;ks] fopkj] CykWx 

vkfn dks miyC/k djkrk gSA 

 foKkiu % buds ek/;e ls fdlh mRikn] lsok ;k fopkj dks vke tuekul esa O;kid izpkj 

o izlkj ds fy;s mlds fofHkUu igyqvksa ,oa fo’ks"krkvksa dks cgqr gh vkdZ"kd <+ax ls 

miHkksDrkvksa ds le{k izLrqr fd;k tkrk gSA ftlls os blds ckjs esa vf/kd ls vf/kd tku 

lds] o blls izHkkfor gksdj budh [kjhnnkjh djsa rFkk bUgsa viuh vko’;drkuqlkj nSfud 

thou esa iz;ksx dj ldsaA izLrqr ’kks/k v/;;u esa vko’;drk vk/kkfjr] vfuok;Zrk vk/kkfjr 

,oa foykflrkiw.kZ mRiknksa ls lacaf/kr foKkiuksa dks lfEefyr fd;k x;k gSA 

 ikBd % izLrqr ’kks/k ds lUnHkZ esa ikBdksa ls rkRi;Z mRrj izns’k ds leLr dsUnzh;@jkT; 

fo’ofo|ky;ksa ds i=dkfjrk foHkkx esa lapkfyr fofHkUu ikB~;Øeksa tSls fd cSpyj vkWWQ 

tuZfyTe] ekLVj vkWQ tuZfyTe] ,e-fQy- bu tuZfyTe ,oa ih,p-Mh- bu tuZfyTe bR;kfn 

esa v/;;ujr fo|kfFkZ;ksa o muesa v/;kiujr~ ’kS{kf.kd dfeZ;ksa ls gSA 

 O;fDrxr pj % izLrqr ’kks/k ds lUnHkZ esa O;fDrxr pjksa ls rkRi;Z ikBdksa dh mu O;fDrxr 

fo’ks"krkvksa ls gS] tks mUgsa tUetkr nk; vFkok lekt ls mudh vUrfØZ;k ds QyLo:Ik   
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mUgksaus vftZr fd;k gSA izLrqr ’kks/k esa ikBdksa ds vxzkafdr O;fDrxr pjksa& fyax ,oa mez] 

dks lfEefyr fd;k x;k gSA 

 

v/;;u fof/k % izLrqr ’kks/k i= esa ’kks/kdrkZ us losZ{k.k ’kks/k fof/k dk iz;ksx fd;k gSA  

lef"V ,oa izfrn’kZ % izLrqr ’kks/k v/;;u esa ’kks/kdrkZ us mRrj izns’k ds leLr dsUnzh;@jkT; 

fo’ofo|ky;ksa ds i=dkfjrk foHkkx esa lapkfyr fofHkUu ikB~;Øeksa tSls fd cSpyj vkWWQ 

tuZfyTe] ekLVj vkWQ tuZfyTe] ,e-fQy- bu tuZfyTe ,oa ih,p-Mh- bu tuZfyTe bR;kfn esa 

v/;;ujr Nk= ,oa Nk=kvksa rFkk muesa v/;kiujr~ ’kS{kf.kd dfeZ;ksa dks lef"V ds :Ik esa 

ifjHkkf"kr fd;k gSA rFkk ’kks/kdrkZ us mijksDr lef"V ls izfrn’kZ ds :i esa 330 Nk=@Nk=kvksa 

,oa ’kS{kf.kd dfeZ;ksa dk p;u mn~ns’;iw.kZ izfrn’kZu fof/k ls nks Lrjksa ij fd;k gSA ’kks/kdrkZ us 

izFke Lrj ij mRrj izns’k ds leLr dsUnzh;@jkT; fo’ofo|ky;ksa esa ls rhu dsUnzh;@jkT; 

fo’ofo|ky;ksa dk mn~ns’;iw.kZ izfrn’kZu fof/k ls p;u dj mlus nwljs Lrj ij izfrn’kZ ds :i 

esa p;fur izR;sd fo’ofo|ky; ls 110 Nk=@Nk=kvksa rFkk muesa v/;kiujr~ ’kS{kf.kd dfeZ;ksa 

dk p;u mn~ns’;iw.kZ izfrn’kZu fof/k ls fd;k gSA 

iz;qDr ’kks/k midj.k & izLrqr ’kks/k v/;;u esa ’kks/kdrkZ us lacaf/kr vkadM+ksa ds laxzg.k ds fy, 

LofufeZr ^osc U;wt iksVZy erkoyh* dk iz;ksx fd;k gSA 

vkadM+ksa dk lka[;dh; fo’ys"k.k ,oa O;k[;k& 

 mn~ns’;&1 % U;wt iksVZyksa ij fn;ss tkus okys foKkiuksa dk ikBdksa dh [kjhnnkjh ij izHkko 

dk v/;;u djukA 

 

Lkkj.kh Ø-&1 % U;wt iksVZyksa ij fn;ss tkus okys foKkiuksa dk ikBdksa dh [kjhnnkjh ij izHkko dh fLFkfr  

              ikBdksa dh [kjhnnkjh ij izHkko        

 

            ikBd 

Ckgqr 

vf/kd 
vf/kd lkekU; de fcYdqy 

ugha 
;ksx 

ikBdksa dh la[;k 83 91 121 21 14 330 
ikBdksa dk izfr’kr 25 28 37 6 4 100 
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fp=&1 % U;wt iksVZyksa ij fn;ss tkus okys foKkiuksa dk ikBdksa dh [kjhnnkjh ij izHkko dh fLFkfr dks 

iznf’kZr djrk gqvk js[kkfp= 

 

 Lkkj.kh Ø-&1 ,oa js[kkfp= Ø-&1 ds voyksdu ls Li’V gS fd U;wt iksVZyksa ij ns[ks x;s 

foKkiuksa ds vk/kkj ij [kjhnnkjh esa 25 izfr’kr ¼83 ikBd½ uss cgqr vf/kd] 28 izfr’kr ¼91 ikBd½ us 

vf/kd] 37 izfr’kr ¼121 ikBd½ us lkekU;] 6 izfr’kr ¼21 ikBd½ us de ,oa 4 izfr’kr ¼14 ikBd½ us 

blds IkzHkko dks fcYdqy Lohdkj ugha fd;kA  

 mn~ns’;&2 % U;wt iksVZyksa ij fn;ss tkus okys foKkiuksa dk fyax ds vuqlkj ikBdksa dh 

[kjhnnkjh ij izHkko dk rqyukREkd v/;;u djukA 

Lkkj.kh Ø-&2 % U;wt iksVZyksa ij fn;ss tkus okys foKkiuksa dk fyax ds vuqlkj ikBdksa dh [kjhnnkjh ij 

izHkko dh fLFkfr  

       

fyax  

              ikBdksa dh [kjhnnkjh ij 

                      izHkko 

       ikBd 

      

Ckgqr 

vf/kd 

        

vf/kd 
 

lkekU; 
 

de 
 

fcYdqy 

ugha 

 

;ksx 

iq:"k iq:"k ikBdksa dh la[;k 48 58 80 9 7 202 

 iq:"k ikBdksa dk izfr’kr 
23.77 28.72 39.61 4.46 3.47 100 

efgyk  efgyk ikBdksa dh la[;k 35 33 41 12 7 128 

 efgyk ikBdksa dk izfr’kr 
27.344 25.79 32.04 9.38 5.47 100 

;ksx ikBdksa dh la[;k 83 91 121 21 14 330 

 ikBdksa dk izfr’kr 
25.16 27.58 36.67 6.37 4.25 100 
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fp=&2 % U;wt iksVZyksa ij fn;ss tkus okys foKkiuksa dk fyax ds vuqlkj ikBdksa dh [kjhnnkjh ij izHkko 

dh fLFkfr dks iznf’kZr djrk gqvk js[kkfp= 

 

Lkkj.kh Ø-&2 ,oa js[kkfp= Ø-&2 ds voyksdu ls Li"V gS fd U;wt iksVZyksa ij ns[ks x;s foKkiuksa ds 

vk/kkj ij [kjhnnkjh esa 202 iq:"k ikBdksa ls 23-771 izfr’kr ¼48 ikBd½ ,oa 128 efgyk ikBdksa esa ls 

27-351 izfr’kr ¼35 ikBd½ us cgqr vf/kd] 202 iq:"k ikBdksa ls 28-721 izfr’kr ¼58 ikBd½ ,oa 128 

efgyk ikBdksa esa 25-791 izfr’kr ¼33 ikBd½ us vf/kd] 202 iq:"k ikBdksa ls 39-610 izfr’kr ¼80 ikBd½ 

,oa 128 efgyk ikBdksa esa ls 32-021 izfr’kr ¼41 ikBd½ us lkekU;] 202 iq:"k ikBdksa ls 4-461 izfr’kr 

¼9 ikBd½ ,oa 128 efgyk ikBdksa esa ls 9-380 izfr’kr ¼12 ikBd½ us de] 202 iq:"k ikBdksa esa ls 3-

4650 izfr’kr ¼7 ikBd½ ,oa 128 efgyk ikBdksa esa ls 5-47 izfr’kr ¼7 ikBd½ us blds IkzHkko dks 

fcYdqy Lohdkj ugha fd;kA 

 mn~ns’;&3 % U;wt iksVZyksa ij fn;ss tkus okys foKkiuksa dk vk;qoxZ ds vuqlkj ikBdksa dh 

[kjhnnkjh ij izHkko dk rqyukREkd v/;;u djukA 

Lkkj.kh Ø-&3% U;wt iksVZyksa ij fn;ss tkus okys foKkiuksa dk vk;qoxZ ds vuqlkj ikBdksa dh [kjhnnkjh 

ij izHkko dh fLFkfr 
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fp=&3 % U;wt iksVZyksa ij fn;ss tkus okys foKkiuksa dk vk;qoxZ ds vuqlkj ikBdksa dh [kjhnnkjh ij 

izHkko dh fLFkfr dks iznf’kZr djrk gqvk js[kkfp= 

 

 Lkkj.kh Ø-&3 ,oa js[kkfp= Ø-&3 ds voyksdu ls Li"V gS fd U;wt iksVZykas ij ns[ks x;s 

foKkiuksa ds vk/kkj ij [kjhnnkjh esa 18&25 o"kZ vk;qoxZ ds 257 ikBdksa esa ls 24-521 izfr’kr ¼63 

ikBd½ us cgqr vf/kd] 27-241 izfr’kr ¼70 ikBd½ us vf/kd] 37-361 izfr’kr ¼96 ikBd½ us lkekU;] 6- 

       

 

vk;qoxZ 

           ikBdksa dh [kjhnnkjh             

               ij izHkko   

                       

   ikBd 

Ckgqr 

vf/kd 
vf/kd lkekU; de 

fcYdqy 

ugha 
;ksx 

18&25 
 

ikBdksa dh la[;k 
63 70 96 17 11 257 

 ikBdksa dk izfr’kr 
24.52 27.24 37.36 6.62 4.29 100 

25&35 ikBdksa dh la[;k 12 15 20 4 3 54 

 ikBdksa dk izfr’kr 
22.23 27.78 37.04 7.41 5.56 100 

35&50 ikBdksa dh la[;k 5 2 5 0 0 12 

 ikBdksa dk izfr’kr 
41.67 16.67 41.67 0 0 100 

50 o"kZ ls 

Åij 

ikBdksa dh la[;k 
3 4 0 0 0 7 

 ikBdksa dk izfr’kr 
42.86 57.15 0 0 0 100 

;ksx ikBdksa dh la[;k 83 91 121 21 14 330 

 ikBdksa dk izfr’kr 
25.15 27.58 36.67 6.37 4.25 100 
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620 izfr’kr ¼17 ikBd½ us de] 4-290 izfr’kr ¼11 ikBd½ us blds IkzHkko dks fcYdqy Lohdkj ugha 

fd;kA 25&35 o"kZ vk;qoxZ ds 54 ikBdksa esa ls 22-231 izfr’kr ¼12 ikBd½ us cgqr vf/kd] 27-781 

izfr’kr ¼15 ikBd½ us vf/kd] 37-040 izfr’kr ¼20 ikBd½ us lkekU;] 7-410 izfr’kr ¼4 ikBd½ us de] 

5-561 izfr’kr ¼3 ikBd½ us blds IkzHkko dks fcYdqy Lohdkj ugha fd;kA 35&50 o"kZ vk;qoxZ ds 12 

ikBdksa esa ls 41-671 izfr’kr ¼5 ikBd½ us cgqr vf/kd] 16-671 izfr’kr ¼2 ikBd½ us vf/kd] 41-670 

izfr’kr ¼5 ikBd½  us lkekU;] tcfd de ;k fcYdqy IkzHkko dks u Lohdkjus okys dksbZ Hkh ikBd ugha 

gaSA 50 o"kZ ls vf/kd vk;qoxZ ds 7 ikBdksa esa ls 42-861 izfr’kr ¼3 ikBd½ us cgqr vf/kd] 57-151 

izfr’kr ¼4 ikBd½ us vf/kd tcfd lkekU;] de o fcYdqy IkzHkko dks u Lohdkjus okys dksbZ Hkh ikBd 

ugha gaSA 

fu’d"kZ& mijksDr vkadM+ksa ds fo’ys"k.kksijkUr ik;k x;k fd&  

 vf/kdka’k ikBdksa us viuh [kjhnnkjh esa U;wt iksVZyksa ij ns[ks x;s foKkiuksa ds izHkko dks Lohdj 

fd;kA  

 iq:"k ,oa efgyk nksuksa gh izdkj ds ikBdksa us viuh [kjhnnkjh esa U;wt iksVZyksa ij ns[ks x;s 

foKkiuksa ds yxHkx leku :i ls izHkko dks Lohdkj fd;kA vFkkZr fyax dk ikBdksa dh U;wt 

iksVZyksa ij ns[ks x;s foKkiuksa ds vk/kkj ij [kjhnnkjh esa dksbZ fo’ks"k izHkko ugha iM+rk gSA 

 50 o"kZ ls vf/kd vk;qoxZ ds ikBdksa us viuh [kjhnnkjh esa U;wt iksVZykas ij ns[ks x;s foKkiuksa 

ds lokZf/kd izHkko dks Lohdj fd;k tcfd vU; vk;qoxksZa ¼18&25] 25&35 ,oa a35&50 o"kZ½  ds 

ikBdksa us viuh [kjhnnkjh esa U;wt iksVZykas ij ns[ks x;s foKkiuksa ds lkekU; izHkko dks Lohdj 

fd;kA 

lUnHkZ& 

 Ad Experience Sentiment Report (2019). How consumers really feel: your ad 

experiences are missing the mark. Retrieved, march 29, 2020, from 

https://www.revjet.com/ad-experience-sentiment-report-q319-infographic 

 Awasthi, Diwakar (2020). Hindi Web Portals Ke Home Page Ka Antarvastu 

Vishleshan. Unpublished Ph.D. thesis in Public Education and Mass Communication. 

MGCGVV, M.P., India. 

https://www.revjet.com/ad-experience-sentiment-report-q319-infographic
https://www.revjet.com/ad-experience-sentiment-report-q319-infographic
https://www.revjet.com/ad-experience-sentiment-report-q319-infographic
https://www.revjet.com/ad-experience-sentiment-report-q319-infographic
https://www.revjet.com/ad-experience-sentiment-report-q319-infographic
https://www.revjet.com/ad-experience-sentiment-report-q319-infographic
https://www.revjet.com/ad-experience-sentiment-report-q319-infographic
https://www.revjet.com/ad-experience-sentiment-report-q319-infographic
https://www.revjet.com/ad-experience-sentiment-report-q319-infographic
https://www.revjet.com/ad-experience-sentiment-report-q319-infographic
https://www.revjet.com/ad-experience-sentiment-report-q319-infographic
https://www.revjet.com/ad-experience-sentiment-report-q319-infographic
https://www.revjet.com/ad-experience-sentiment-report-q319-infographic
https://www.revjet.com/ad-experience-sentiment-report-q319-infographic
https://www.revjet.com/ad-experience-sentiment-report-q319-infographic
https://www.revjet.com/ad-experience-sentiment-report-q319-infographic
https://www.revjet.com/ad-experience-sentiment-report-q319-infographic
https://www.revjet.com/ad-experience-sentiment-report-q319-infographic
https://www.revjet.com/ad-experience-sentiment-report-q319-infographic


                        International Journal of Research in Finance and Marketing (IJRFM)  
                        Available online at: http://euroasiapub.org   
                        Vol. 13 Issue 02, February– 2023 
                         ISSN: 2231-5985 | Impact Factor: 8.132 
                        (An open access scholarly, peer-reviewed, interdisciplinary, monthly, and fully refereed journal.) 

 

 (An open access scholarly, peer-reviewed, interdisciplinary, monthly, and fully refereed journal.) 
International Journal of Research in Finance & Marketing 

http://www.euroasiapub.org 
61 

 Chowdhury, R.M.M.I., Finn, A., & Olsen, G. D. (2007). Investigating the 

simultaneous presentation of advertising and television programming. Journal of 

Advertising, 36(3), 85-96. 

 David William (2020). Small business trends. Retrieved, march 29, 2020, from 

https://smallbiztrends.com/2017/12/traditional-versus-digital-advertising.html 

 Khandare, A.U., & Suryawanshi, Pravin B. (2016). Studying the impact of internet 

advertising on consumer buying behavior. We’ken International Journal of Basic and 

Applied Sciences, (1)1, 23-31.  Retrieved, march 29, 2020,  from 

https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Inter

net_Advertising_on_Consumer_Buying_Behavior 

 Kim, Minchul (2013). The effects of online advertisements and news images on news 

reception. M.A. thesis in media studies : The University of Wisconsin-Milwaukee, 

P.9. 

 Larisa Bedgood (2019). 25 states on consumer shopping trends for 2019. Retrieved, 

march 29, 2020, from https://www.business2community.com/consumer-

marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812 

 Migiel Helft (2008). The hands that keep the google money machine running. DNA 

Money.  p.22. 

 Nicole Genchur (2020). Six consumers trends to watch in 2020. Retrieved, march 29, 

2020, from https://www.groundtruth.com/insight/consumer-trends-to-watch/ 

 Pandey, Dheeraj K. (2017). Development of a Module on Peace Education for Living 

in Harmony. Unpublished Ph.D. Thesis in Education. BHU, Varanasi, U.P., India. 

 

https://smallbiztrends.com/author/david-k-william
https://smallbiztrends.com/author/david-k-william
https://smallbiztrends.com/author/david-k-william
https://smallbiztrends.com/2017/12/traditional-versus-digital-advertising.html
https://smallbiztrends.com/2017/12/traditional-versus-digital-advertising.html
https://smallbiztrends.com/2017/12/traditional-versus-digital-advertising.html
https://smallbiztrends.com/2017/12/traditional-versus-digital-advertising.html
https://smallbiztrends.com/2017/12/traditional-versus-digital-advertising.html
https://smallbiztrends.com/2017/12/traditional-versus-digital-advertising.html
https://smallbiztrends.com/2017/12/traditional-versus-digital-advertising.html
https://smallbiztrends.com/2017/12/traditional-versus-digital-advertising.html
https://smallbiztrends.com/2017/12/traditional-versus-digital-advertising.html
https://smallbiztrends.com/2017/12/traditional-versus-digital-advertising.html
https://smallbiztrends.com/2017/12/traditional-versus-digital-advertising.html
https://smallbiztrends.com/2017/12/traditional-versus-digital-advertising.html
https://smallbiztrends.com/2017/12/traditional-versus-digital-advertising.html
https://smallbiztrends.com/2017/12/traditional-versus-digital-advertising.html
https://smallbiztrends.com/2017/12/traditional-versus-digital-advertising.html
https://www.researchgate.net/scientific-contributions/2113591817_A_U_Khandare
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.researchgate.net/publication/305925861_Studying_the_Impact_of_Internet_Advertising_on_Consumer_Buying_Behavior
https://www.business2community.com/author/larisa-bedgood
https://www.business2community.com/author/larisa-bedgood
https://www.business2community.com/author/larisa-bedgood
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.business2community.com/consumer-marketing/25-stats-on-consumer-shopping-trends-for-2019-02175812
https://www.groundtruth.com/insight/consumer-trends-to-watch/
https://www.groundtruth.com/insight/consumer-trends-to-watch/
https://www.groundtruth.com/insight/consumer-trends-to-watch/
https://www.groundtruth.com/insight/consumer-trends-to-watch/
https://www.groundtruth.com/insight/consumer-trends-to-watch/
https://www.groundtruth.com/insight/consumer-trends-to-watch/
https://www.groundtruth.com/insight/consumer-trends-to-watch/
https://www.groundtruth.com/insight/consumer-trends-to-watch/
https://www.groundtruth.com/insight/consumer-trends-to-watch/
https://www.groundtruth.com/insight/consumer-trends-to-watch/
https://www.groundtruth.com/insight/consumer-trends-to-watch/
https://www.groundtruth.com/insight/consumer-trends-to-watch/
https://www.groundtruth.com/insight/consumer-trends-to-watch/
https://www.groundtruth.com/insight/consumer-trends-to-watch/
https://www.groundtruth.com/insight/consumer-trends-to-watch/
https://www.groundtruth.com/insight/consumer-trends-to-watch/
https://www.groundtruth.com/insight/consumer-trends-to-watch/
https://www.groundtruth.com/insight/consumer-trends-to-watch/

